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VINCENT STANLEY 


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 


Done by Vincent Stanley 


of Hazleton, Pennsylvania 


_.. this one in 1952 


.. this one in 1923 


and both were delivered in Gross Mounts 


If you are nof on our 
calling list, write us for 
information in detail. 


Writes Vincent Stanley: 


“When we opened up shop in 1923 
in the ‘air conditioned’ city of 
Hazleton (highest in Pennsylvania), 
we started using Gross Mounts and 
we've been using them ever since. 
Their quality and design are 
superb. 


“‘But not only do we like the styles 
and workmanship of the mounts, 
but we love Joseph McGuane. 


Believe me when | tell you it is a 
pleasure to do business, as we 
have done for 30 years, with 
your Joe McGuane.”’ 


VINCENT STANLEY, 
Hazleton, Pennsylvania. 


Vince is a past president of the Anthracite 
Association and currently is serving as 
secretary. In 1939 he was president of the 
Pennsylvania Association. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


tf 
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Improve your portraits with Superpan Press 


WHE modern, high-speed emulsion of 
‘| Superpan Press brings you’ the 
freedom of short exposures, plus the 
ability to yield) pleasing gradations 
with any common light source—sun- 
light, incandescent, fluorescent, flash- 
bulb or “strobe” units. Also, by sim- 
ple variations in developing time, you 


have unusual control over the overall 


brilliance or softness of your Superpan 


Press negatives, 


If vow re looking for new ways to im 
prove your work, get acquainted with 
modern Ansco Superpan Press Film 
ANSCO, Binghamton, N.Y. A Divi 
sion of General Aniline & Film Corpo 


ration. “From Research to Reality 





ASK FOR 


Ansco 


FILM & PAPER 
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AVONDALE 


Here are two of our new creations for the 1953 Fall and 
Winter seasons. 


Ask your Taprell Loomis dealer's salesman to show you 
the latest innovations in Photo Mounts. 


Our up-to-the-minute 1953 Catalog will be distributed 
early in September — look for your copy. You will find it 
well worth waiting for many fine quality styles to help 


you increase sales. 


TAPRELL LOOMIS 
DIVISION OF EASTMAN KODAK COMPANY 
CHICAGO 16, ILLINOIS 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879. 
Office of publication: 552 Fifth Street, Lorain, Ohio. 











Book Reviews 





We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated 











| | VACATION USA WITH YOUR COLOR CAMERA 5 %4x8"/> 
64 pages, many full color illustrations. Paper, 50c postpaid 
Order from Eastman Kodak Co., Rochester 4, N. Y 
Kodak dealer 

The photographer who handles supplies should be able to sell 
this charming booklet like hot cakes. Not only does it 
the more noted American vacation areas but in each 


or any 


cover 
case 
includes actual color shots with exposure data plus practical 
help and information — not generalized — applying specific 
ally to the location under discussion. This, so far as vacation 
guides or photographic manuals go, is brand new both as 
an ideo and in the way it has been handied. We assume most 
Kodak books and booklets are group efforts and that is why 
the authors are rarely if ever credited. We may be wrong 
but this strikes us as a one man job at least so far as the 
writing is concerned and because it is so well done we are 
sorry his name did not appear 


MBOTWIN-LENS REFLEX GUIDE, by Dr Kenneth Tydings 
4%4x7%, 128 pages, numerous illustrations. Paper, $1.95 post 
paid. Publisher. Greenberg. 

This is the first in the rapidly expanding ‘‘Modern Camera 
Guide’’ series by this publisher to cover, as a group, a num 
ber of cameras of generally similar type which are the product 
of different manufacturers. All earlier handbooks have been 
devoted either to a specific camera or to several made by 
the same firm. In this case, and because what applies to one 
twin lens reflex applies almost equally to all, the departure is 
entirely logical. Quite naturally, also, this book differs from 
its predecessors in its general content and the heretofore rather 
stereotyped arrangement. Any owner of a twin lens reflex wil! 
find it helpful 


Stereo in the Studio 





This department, deliberately intended to aw- 
aken professionals to the importance of stereo 
as a profitable side line if not a major field, 
is devoted to selling stereo commercially, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











SO YOU'VE NEVER SHOT STEREO! You're a photo 
grapher — a pretty good one or you couldn't stay in 
this hectic business. You've seen stereo. You've heard 
a lot of talk about it. You know that more and more 
photographers are reaping a good profit from stereo. 

How do you get started? How have other photo 
graphers gotten started? Let’s take a look at one. 

Al Kaplan is a partner in Dexter Studios. Like so 
many other commercial outfits, their work ranges from 
fashion through straight merchandise shots to an occa 
sional publicity photo of a customer's sales meeting 
Most of their work is in monochcrome, some of it in 
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to get the BEST... 
at the best PRICE! 


These photo envelope specialties . . . 

well as all types of business envelopes 
. available for immediate delivery in 

ALL SIZES. Write for samples and prices 





high- 
intensity 
lighting 


/ Victor 


© ADAPTA-LITES 


FOR STILLS, Model A16 (shown) 
with 60° beam 
BR3 Base extra 
FOR MOVIES, Model A18 gives 4 more 
light in a 40° beam 
$4 (10% ft.) Stand... 





Smooth action with new —™ 
type swivel. Long service. 
Reflectors nest compactly for carrying. 
For No. 4 Flood, 
1,000-watt K 3200° Lamps, or Flash. 


Send for FREE Catalog A9. 
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color. 

Last spring Al asked me about stereo. Could it 
help him increase his business? Did he have to make 
a big investment in order to find out? How could he 
solicit business without a large backlog of samples and 
experience. Together we worked out a simple sales 
approach that should be useful to any photographer 
getting started in stereo. 

We went through a list of Al’s active accounts to 
find the hottest prospects for stereo. We picked a lug 
gage manufacturer who was already using photographs 
extensively to sell his products. We decided to take 
some stereo slides on speculation and then sell him on 
the value of stereo. 

The next job for this luggage firm was scheduled 
for the following Tuesday afternoon. We arranged for 
Al to borrow a stereo camera (mine). If you can’t borrow 
a camera, you can certainly rent one. 

The luggage arrived at the studio at 2:00 P. M. 
The order called for straight merchandise shots for 
use by the client’s salesmen and this part of the job 
was done between three and four o'clock. Then, with 
the merchandise still in the same setup, and with almost 
the same lighting, Al exposed a roll of stereo film. He 
used the bracketing method of exposure — one shot 
at the meter reading, one at a half stop smaller open- 
ing, one at a half stop wider opening. In a half hour 
he was through. 

The regular negatives still required over an hour 
and a half of darkroom work. The stereo film was 
placed in an envelope and sent to a local processor. 
(Al used Ansco Color because of the quick processing 
available. Personally | prefer Kodachrome because of 
its freedom from grain.) 

The stereo film was ready the following afternoon 
| dropped by to see the results and together we chose 
the four best shots and mounted them in Holson slide 
binders in a few minutes. The next morning Al called 
on the luggage company’s sales manager. We'll let Al 
finish the story. 

“I showed him the black and white prints. All but 
one was accepted. We discussed the reshooting of 
that one so as better to emphasize a particular tech 
nical feature. Then | took out the stereo viewer. | 
explained, briefly, that | had taken the stereo shots to 
show him what | considered to be a vastly superior 
way to present his products. 

“That guy studied each stereo slide in the viewer 
as if it was Marilyn Monroe. After about 10 minutes, 
he took the set (with me following) into the president's 
office. It wasn’t long before we were discussing the 
cost of outfitting each salesman with a complete stereo 
kit showing their entire line.” 

Al followed four basic rules. He sold first to his 
easiest prospect. He made a small investment in time 
and effort — took his first stereo photos as part of 
a regular assignment. He took simple stereo shots first 
— avoiding closeups or other technical complications. 
Most important, he used the visual impact of stereo 
itself to sell stereo. That first order more than paid 
for his new Stereo Realist. The same sales technique 


















AT THE 
NATION'S 


BETTER 4) 

CAMERA wa D 
ST Hithlo; 

STORES 


SUPER TECHNIKA 
25X32 % ° 4x8 - 5x7 
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TYPES OF WEATHERPROOF 


4@ pISPLAY CASES 


Made to 
fit 


fit anywhere 
budget. For 


on buildings, Priced to 


nformation write 


lawns, etc 


your 


2159 S. KINNICKINNIC AVE MILWAUKEE, WIS. 











FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—-$5.00. New Slides 
4x5, 5x7—75c each; 8x10—$1.50 each. 








NATIONAL FILM HOLDER CO., INC. 


2530 N. St. Mary’s St., San Antonio, Texas 


8x10 GLOSSY 


PHOTOS 


Quantity Print Specialists since 1936. 
8210s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P.O. Box 1941*BRIDGEPORT, CONN. 


pws “NATCARDCO” 
TeOnKOMCLUINAMINICS 


Write for Catalogue 


ARD, MAT & 


LW Yelalehiclel ae lasts 


BOARD CO 


idway « | av atel ita 61 


Calif 


Miracle Solution ees ee yo 


Process . . . megative or print retouching dyes combined in 
a chemica! base balanced for correct 
tension and gelatin controlling characteristics; p a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 


age lie flat. release their dy at uniform rate. 
For information and prices write, x 
Box 192. San Francisco. California. 
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nag surface | 
us 


worked on other clients, so that he 
lished Other 
seen his stereo work have come to him. A number of 
stereo jobs have been recommended to him by photo 
graphers that they, 
their 


is now an estab 


stereo photographer. firms which have 


who failed to realize 


too, could 


capitalize on stereo to increase business and 
profits. 
Why don't you get 


information next month. 
‘lis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 


started in stereo now? More 














M@ George W. Cokell, retired photographer, died at his 
home in Framingham, Mass., on July 5 at the age of 
81. He started his studio in Framingham in 1904 and 
retired in 1947. A charter member of the local Rotary 
Club, he not only had a perfect attendance record for 
more than 30 years but had served the club in every 
elective and appointive office 


@ Pringle & Booth, Ltd., of Toronto and Montreal, for 
years one of Canada’s top ranking firms in commercial 
and illustrative photography, are celebrating this year 
their half century in the profession. As evidence that 
they have not permitted the years to dull their ability, 
the Art Directors Club of Toronto recently awarded them 
a medal of achievement for one of their direct color 
illustrations, 


& Hayman’‘s Studio of Monroe, la., owned for many 
years by Ed. Hayman. is now Daly's Camera Store & 
Studio at the same address, having been purchased by 
Aubrey Daly on June 1. For 13 years Mr 
ducted similar businesses at Corpus Christi and Kings 
1947 he sold out and has been in 
Europe and Australia until he recently returned to the 
U. S. Mr. Hayman, though no longer behind the camera, 
is far from out of the profession, as he is now on the 
road selling mounts and frames 


Daly con 


ville, Texas. In 


B john Eggen, photographer of Lebanon, Ore., and 
Miss Agenes the 
paper, theatre to stage a cow 
milking contest. We don’t know who won but the news 


Firchau, farm editor of local news 


recently took over a 


just set us wondering how many of our readers could 
milk a cow if they had to. Certainly we couldn't. 


@ Newly appointed secretary and sales manager of the 
C. P. Goerz American Optical Company of New York 
City is P. Goerz Langfeld, grandson of the late C. P 
Goerz who founded the New York company in 1896 
No stranger to the photographic industry, he began 
his career as an apprentice with Kodak branches in 











No other enlarger has such exceptional ver- 
satility, dependability and complete efficiency 
as the OMEGA D-2 . . . the choice of ama- 
teurs and professionals who want nothing 


but the best! 
OMEGALITE 


New interchangeable light 
source, reduces need for spot 
ting by suppressing dust, 
scratche retouching mark et 
Perfect for pictures of people, 
particularly portraits 

Separate 


OMEGA ACCESSORIES extend D-2 versatility: 
Rapid-Shift Filmholder, Soft-Focus Attachment, Copy 
Attachment, Colorhead Attachment and others! 


*yes, survey results prove 


more and more critical photographers are 

2 making their second enlarger an OMEGA 
OMEGA D-2 D-2! Of a total survey of 600 amateurs and 
STANDARD —_— professionals who recently purchased an 
$] 68 501 OMEGA D-2 only 8% had previously owned 
an Omega enlarger . . . and almost 65% had 

WITH COLORHEAD owned a different make. OMEGA D-2 is the 
Uy ONE precision enlarger whose optically cor- 

WITH OMEGALITE rect condenser system matches auxiliary con- 
40 i densers with the focal length of each lens 

from 2” to 64%” for uniform brilliance with 

every negative from 35mm. to 4x5” size! 


TPrices slightly higher on West Coast. 


SIMMON BROS., INC. Dept. P.P.9 
30-28 Starr Ave., long Island City 1, N.Y. 


VALUABLE —— send my FREE copy of “The 
BOOKLET FREE [ia 


NAME 


3 Basic Points of Print 





Mail coupon for your copy 
of ‘The 3 Basic Points aoeee 
of Print Quality” cry... 

















eZ ONE__STATE 
Any picture is just a snapshot until it’s enlarged. 
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FREE ON Our new 1953 
REQUEST! Catalogue which 


describes and il- 
lustrates our wide line of services which 
mean extra profit for you — everything 
in coloring from miniatures to oil paint 
ings, in a range of prices to fit the 
pocketbook of any customer 

Write for it today 


THE WALTER GAEHLER CO. 


pare South Clinton St. Syracuse 2, N. Y. 








FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
Our highly efficient production methods enables us 
to offer this service at relatively low cost ' 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 


Pa og 
ae @ For Sale 
Holders 


Bellows 


Hoffman Professional Camera Repair Service 
18 Montieth St. « Bklyn 6, N. Y. 


1 ( /, Reve in shock a@ cont ih, le line oO 
/ 


GRAFLEX Cameras and Accessories 


Films © Paper ® Flashbulbs 
Wedding Albums e Gold omens 


Wholesal. 24 Neue ; Seaica 
RELIANT PHOTO SERVICE 


7810 13th AVENUE e BROOKLYN, N.Y. 
Telephone TErrace 7-1700 


DIFFERENT 
Three-Dimensional 


COLORING to enhance the grace and 
beauty of your prints. Executed in heavy oils, 


light oils, pastels, tints. Write for details. 


ELIZABETH L. CARVER 


155 W. Main St. Bennington, Vt. 
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Spain and Switzerland, later moving to Kodak head 
quarters in Rochester, N. Y. Specializing in the motion 
picture and graphic arts fields, the Motion Picture 
Export Association recognized his knowledge and 
experience by placing him in complete charge of the 
extensive program of adapting American motion pic 
tures for German audiences in the German language 
Now, with Goerz, he will help further the excellent 
relationship existing between that company and _ its 
many dealers 


BM When promotion comes to a press photographer 
it usually means becoming chief of his newspaper's 
photographic department or, at best, the picture editor. 
However Victor H. Peterson, who joined the photo 
graphic staff of the Indianapolis Times in 1942, is an 
exception. Advancing to reporter-photographer, city 
editor and assistant managing editor, he has now 
become managing editor of the paper, one of the 
Scripps-Howard chain. 

ALLL LA, TOT TET LRM 
@ John G. Marshall, president of the John G. Marshall 
Mfg. Co., Brooklyn, N. Y., died on June 27 at the age 
of 61. When still a young man he entered upon the 
manufacture of flash powders and flares, soon becom 
ing one of the largest makers of such products in this 
country. We can remember when, for a long time and 
practically until the photoflash lamp virtually erased 
flash powder from the market, our former publication 
The Commercial Photographer carried a four-page 
advertisement of Marshall’s flash powders. We can also 
remember the big night Cirkut group of nearly 1,000 
taken many years ago during an O-M-I convention at 


The Cover Picture 


TONY VENTI of New York City made our cover 
illustration with a one-shot color camera, making 
the original color print by the Carbro process. 
The shot was taken in Venti’s own studio kitchen, 
which made it possible to use speedlight. His 
giant speedlight which was the main source light 
has more intensity than the sun and is much 
too large to be taken out on location. The 
shadows were filled in with smaller speedlight 
units and the stop was F/45. Venti’s home 
economist prepared the preserves and jellies. By 
giving the boy a taste of the strawberry 
preserves and promising him more later, his 
expression needed little direction. To make him 
feel even more at ease the lady with the spoon 
was actually his mother. The shot was made to 
illustrate an advertisement for the Diamond 
Alkali Company of Cleveiand, Ohio, and planned 
by the art director and copy department of their 
advertising agency, Fuller & Smith & Ross, also 
of Cleveland. 




















E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 
Wilmington 98, Del. 





—~FLASE— 


Parlia, N. J. The Photo Products 
Department of KE. I. du Pont de 
Nemours & Co. (Inc.) announces 
production of a new orthochro 
matic sheet film to be known as 
High Speed Ortho. The new film 
has a daylight speed rating of 125 
and a tungsten rating of 64 

Du Pont High Speed Ortho has 
been designed especially for press 
and action photography, portraits 
of men and other uses where short 
and orthochromatic 
characteristics are desired. This 
new film is recommended for em 


exposures 


phasizing flesh tones by daylight 
or flash as well as separating blue 
and green tones in indoor and out 
door photography 
(ion runs are now being distributed 
to photographic supply dealers 
nation-wide. 


First produc 











Darkroom Film Viewer 


Here's an easy way to judge negative 
density the same way every time, when 
working in your darkroom 

Mount a safelight (naturally we rec 
ommend the Du Pont S-55X Safelight 
Filter 
or contact: printer 
white paper to the wall directly under 
it, then look through the negative to 
wards the paper. 

Make it a practice to hold the nega 
tive the same distance from the wall 
each time. 


on the wall near your enlarger 


Fasten a piece of 


Make a Focus Test Negative 


Make your own test negative for check 
ing fine focus of your enlarger this 
easy Way 

Fog and develop a sheet of film, or 
use a spoiled negative that has a dense 
black area. 
lines across the film with a razor or a 
sharp penknife. Substitute this chart 
for a negative in the enlarger negative 
carrier will 
fast 

Auto 
checked 


Scribe several sets of fine 


fuzzy focus show up 


hould be 
adjusted 


focu enlarger 


regularly and 
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How to Get Two Contrasts 
Using One Sheet of Paper 


NOTED ARCHITECTURAL PHOTOGRAPHER 
USES VARIGAM" WITH ‘‘TWO-FILTER TECHNIQUE” 


difficult 
decision in matching graded paper to 
a negative with several areas that vary 
widely in contrast 

“Varigam”’ variable 
trast photographic paper know an easy 
It’s 
called the ‘‘two-filter technique 
“Varigam”’, 
trast when a colored filter is placed 
between the enlarger and the 
paper during exposure. Ten different 
filters are available, and each will pro 
duce a different grade of contrast 


Photographers often face a 


Users of con 


answer to this common problem 
of course, changes in con 


lens 


“Burn in” the Contrast 


Printing several contrasts on a single 
sheet of paper is simply a matter of 
fillers as each area is 


Robert 


architectural 


using different 
“burned in’ during exposure 
the 
photographer, is a long time user of 
this technique, and in his new book 
“Architectural Photography of Houses” 
has this to say about it, ‘‘Probably the 


Cleveland, noted 


best way to have control over pictures 


which feature window areas or indoor 


fn interior 
printed hy 
filter 


— 435 


vieu 
the 
“two. tech. 
nique” 


Cleveland's 


repro 


duced in Mr hook 


outdoor relationship, is with the use of 
‘Varigam’ paper. The interior picture 
area can be printed with a normal or 
contrast filter and the window, or area 
brought in) by 
filter 


further « 


ot greater contrast 
printing with a softer 


Mr. Cleveland 
All the pictures in 


ommented 


this book were 


printed on ‘Varigam’ to insure 


the 


proper 


contrast and to control difficult 
lighting in many scenes 

A notation of which filters have been 
the 


envelope so that duplicate prints may 


used should be made on negative 


be easily made at a later date 


New Plastic Filters for 'Varigam’’ 


The recently announced plastic filters 


for use with “Varigam’’ are scratch 


resistant unaffected by most com 
may be 
Filters 
are available singly or in sets of five or 
Set 5-A the 
five basic contrasts and a plastic filter 
that fits the 


standard enlarger 


mon types of chemicals, and 


washed with soap and water 
filters for 


ten contains 


holder over lens of 
Set 
filters for five intermediate grades of 
contrast, and Set 10-C includes all ten 


fillers and the filter holder 


any 


»-B consists of 


Plastic snio holder on len 


filters slip 


All 


boxes designed for convenience in sé 


three sets are pac ked in pla tie 
lecting filters in the darkroom 

For those who use accessory equip 
ment such as filter wheels or enlarger 
colorhead inserts, the new plastic filters 
are available in sheet form on special 
Ask 


these new filters 


dealer to show you 
and if 


yet a 


order your 
you haven't 
yet tried “Varigam package 
and put it to the test in your own dark 
Once 


projection printing paper 


room you've used this versatile 


you ll realize 
why soumany commercial and portragt 
phiotopriapolier 


prefer it tor allt jee an | 


work lame und money saver 


OvER > 








BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH CHEMISTRY 


The Most Beautiful 
Vault in the World 


‘It’s all in the way you look at it” is a 
saying that applies to the bank vault in 
the photograph below. 'To a depositor 
it’s a symbol of security 
cracker it’s a mountain of frustration 
But, to the vault 
“the most beautiful vault inthe world’ 
because it’s HIS PRODUCT 


"Through the Customer's Eyes’’ 


All of which brings us around to the 
viewpoint of the that 
vault on a groundglass, Jimmy Zint 
graff, Jr., of the Zintgraff Studio in 
San Antonio, Texas. To Jimmy, the 
vault presented a problem. Gleaming 
steel had to be carefully lighted so that 
reflections wouldn't 
details. Then 
photograph was made as seen through 
the customer's eyes 


to a safe 


manufacturer it’s 


man who saw 


obscure mechani 


cal another successful 


Over a period of years skill and care 
ful planning have helped to make the 


{ typical commercial picture taken by 
Zintgraff photographers with Du Pont High 
Speed Pan Film and printed on “Velour 
Hlack” BI Note the detail both of the 


vault door and interior 


Zintgraff Studio known as one of the 
leaders in commercial photography in 


the Southwest 


Fine Materials Play a Part 


Selection of materials plays 
part, 


a large 
The Zintgraff Studio uses 
Du Pont High Speed Pan for photos 


too 


like this 
on Velour 
jection 


Projection prints are made 
Black! 


paper 


photographic pro 
BT, so that 


reproduc ed 


surtace 
faithfully 
letter we 


every detail is 


In a friendly received 
recently from this progressive studio 
Mr. Zintgraff said: *‘We are 


zive Du Pont 
twenty years ol 


proud to 
credit) to products for 


our success in this 


business.” 
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Miss Price in an informal pose in her own 
studio. One of her colored portraits adorns 
the easel in background, 


You Can Color 
Low-Key Portraits 


The 


key 


hand colored low 


continues to 


demand _ for 
portraits show a 
steady increase in many parts of the 
country In making such prints a 
warm image colored paper helps keep 


black 


the colors 


areas from showing through 
The paper must also tone 
well in the standard toning solutions 
Paper surface is an 


sideration 


important con 


too, as the degree of sur 
face sheen affects the ease with which 
colors may be applied 

The image 
and surfaces of 


color, toning ability 
Du Pont Warmtone 
projection paper have helped to make 
it the favorite paper of many 
standing photographers 

Aida Price, Portraitist, whose studio 
is located at 925 North Jackson 
Street, Milwaukee, Wisconsin, is re 
garded as one otf the top colorists in 
the Midwest, and often 
this subject at professional meetings. 


oul 


lectures on 


Miss Price appreciates the part that 
materials play in making it 

to produce superior work and 
‘We do a lot of low-key 
which the dark 
especially and blacks 
are very difficult How 
ever, Du Pont Warmtone surface QL 
the 
Opaquing 
hot 


easier 

said 
recently 
lighted pictures in 
clothes, blues 
to color over 
color 


has the quality of holding 


once it has been applied 
does take 


the 


over the original color 


it off as so many. of smoother 


papers do,”’ 


E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 


Wilmington 98, Del. 


World-Wide Business 
In’ Adlux"’ Lamp Shades 


Ruth E. Russell, owner of the Ebby 
Ruth Studio, Douglas, Arizona, 
built a into a world-wide 
business. The beautiful lamp shades 
Miss Russell sells are made of 
colored Du Pont ‘‘Adlux”’ 
graphic film for transparencies. The 
“Adlux”’ is exposed and processed, 
then punched and laced onto frames 
of all sizes and shapes. 

Typical 
ones in 
available 
also 


has 
specialty 


hand 
photo 


like 
photograph below 
stock Shades 
whatever 
the customer may supply and have 
been shipped at wholesale to nearly 
every state and to many foreign coun 
tries. Most of the lamp bases have 
a real western look. 


western 
the 
from 


the 


are 


scenes 


are 


made from negatives 


Miss Russell says she likes ‘‘Adlux 
for both water and oil colors because 
“they go on smoothly, dry quickly and 
brilliant The 
simply glow with life and color.” 

Technical information on processing 
“Adlux’’ for con 
tained on pages 32 and 33 of the “Du 
Pont Photographic Paper Book’ as 
well as in the instruction sheet included 
in each package 


leave a sheen lamps 


transparencies 1s 


E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 
In Canoda 


Canadian Industries, ltd., Montrea 


DISTRICT OFFICES 
Atlanta 5, Ga 805 Peachtree 
Boston 10, Mass 140 Federoa 
Chicago 18, Iii 3289 N. California Ave 
Cleveland 14, O 1033 Union Commerce Bldg 
Dallas 1 5 


Bldg 


Street 


Texa Tower Petroleum Bldg 
56 Santa Monica Blyd 
248 West 18th Street 


225 South 15th Street 


los Angeles 3 iti 1656 
New York 11, N 
Philadelphia 2, 





Cedar Point, Ohio, with Marshall’s flares for illumina- | 
tion. The end of flash powder was far from being the 
end of John Marshall. He had already been pushing | 
his line of Marshall oi! colors, 
strated at 


having them demon 
conventions and meetings throughout the 
country with Martha Pyke, 
M.Photog., who also for many years used them in her 
coloring courses at the Winona School. They have long 
led the field and his achievement with colors has far 
outstripped the job he did earlier with 
flash powder. He was treasurer of the Photographic 
Manufacturers & Distributors Association at the time of 


his death. 


the assistance of Miss 


remarkable 





Bi The 1953 Chicago International Exhibition of Photo 
graphy will be shown in the Museum of Science and 
Industry in that city from October 17 through Novem 
ber 15, the closing date being September 26. For 
entry forms write the Exhibition, 
at Jackson Park, Chicago 37, Ill. 


care of the Museum, 


@ New southeastern representative for the David White 
Company, makers of the Stereo Realist camera and 
is Gene A. Bielawski. With headquarters 
Florida, 


North and 


accessories, 
in Atlanta, his territory will include Georgia, 
Alabama, Mississippi, Kentucky, Tennessee, 


South Carolina. 


@ James Keith, photographer in Marfa, Texas, 
1941, died in his sleep on the night of June 9. He 
was 45, and a past president of the Marfa Rotary Club. 


since 


@ We were glad to read in the Southwest Caller that 


while many studios in Waco, Texas, suffered minor 


damage in the tornado which hit that city in June, 
only one was destroyed. That was Jewell Rowan’s and, 


fortunate in realizing what was happening, he seized | 


his Speed Graphic and got out just before the roof 
blew off and the walls collapsed, wrecking not only 


his studio but his car parked in the rear 


Photo 
electrical 


H A four-page brochure entitled Oscillographic 
graphy — 
impulses as they appear on the viewing screen of a 
— written by H. J. Fritzsch, will be 
sent to technicians and others interested, without charge, 
by the Industrial Publication Division of the Exakta 
Camera Company, 46 W. 29th St., New York 1, N. Y. 


the photographic recording of 


cathode ray tube 


@ Two promotions took place in the Photo Products 
Department of the Du Pont Company, Wilmington, Del., 
Frank H 
photographic trade products, 


on July 1 Lines, formerly sales manager for 
has been appointed sales 


manager for industrial photographic products, 


graphic arts film and paper, photocopy paper, microfilm | 


and other specialties. He is succeeded by John L 


Morgan, Jr., former technical investigator in the research 
division and more recently in sales, who will now, as 
sales manager for photographic trade products, take 
over portrait film, contact and enlarging papers, chem 


icals, filters and related items 








Don’t Follow the Sun... 


SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space 
Complete with tubes, ready to operate 


PRICE ONLY 


$69.50 


Pod 


IMMEDIATE DELIVERY 
GET ON OUR MAILING LIST 


Pink Sheet. a monthly bulletin of 


O new and sed bargains 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA | 


Write Dept P 








| 


Aa 


such as | 


Vi 


SSS AMM 
PLASTIC-SEALED PHOTOS = 


ADDS NEW BEAUTY AND PROTECTIONS 
tet te AAA)» > > > > SS 
Inexpensive service to the profession assures 
protection from wear, soiling, curling looks expensive 
and rich, yet costs as low as 10c each for Wallet Size 
(2%ax3') 
Same Day Service 


oe 


Send for Free Samples and Price List 
CHICAGO PLASTIC -SEAL LABORATORY 
5129 W. FULLERTON AVE CHICAGO 39, ILI 


The Nicest Thing 
That Can Happen 
To A Cherished 
Photo Is to Frame 
It in an 


ron Origine 


PHOTO FRAME 


Catalog available from Eastman Kodak Stores and 


Other Principal Photo Supply Distributors. 


S. E. OVERTON CO., South Haven, Mich. 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO. 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 

. Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


ELEVENTH CONTEST 
CLOSING DATE is September 15, 1953 


FROM ENTRIES RECEIVED between June 16, 1953, 
and September 15, 1953 the judges will select 
Blue Ribbon Photographs for November, Decem- 
ber and January. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 





month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY ° 


—WNOW! 


Tas, Jay D. Spring, for three years photographer for the 
Dover (Ohio) Reporter in Korea as a 


cameraman with the 578th Engineer Combat Battalion. 


is now serving 


@ New vice president of Graflex of Canada, ltd, is 


| John D. Gillespie, who will, however, continue in his 


present capacity as export manager with the parent 
N. Y. He served for 
three and a half years as a photographic officer with 


the Air Force in Europe during World War Il 


firm of Graflex, Inc., Rochester, 


@ Fred W. Travers, 52 year old photographer of Jersey 
City, N. J., and a disabled veteran of World War |, 
died on June 26. 


@ When fire did $10,000 damage to the studio of 
Frank Hesselgesser, commercial photographer of San 
Francisco, on June 24, he himself barely escaped with 
burns about the head. The blaze started in the dork 
room where he was using an electric fan to hasten 
drying of the newly painted walls 


@ Following the example set by the Commercial Pho 
tographers’ Association of Oregon (described in detail 
April issue) John Rose, 3615 Broadway, 
Antonio, Texas, has volunteered to prepare a 
for that 
the Southwestern 


in our San 
similar 
compilation of portrait prices considerable 
section of 
Photographers’ 


helpful this will 


the country covered by 
how 
bit by 


their 


Association. Fully appreciating 
be we are glad to do our 
urging all photographers that 


portrait price lists to Mr. Rose. 


in area to send 


@ Hiram W. Mills, commercial photographer of Granby, 
Conn., died on the morning of July 1, af the age 
of 70 


@ The Beattie Lighting Division of the Otto K. Olesen 
Co., Hollywood, Calif., by 
Stuart Hufford, one in 
New York City and more 


is now being represented 


time illustrative photographer 
recently an_ instructor 
advertising photography at the Fred Archer School 


Photography in Los Angeles. 


@ The nome “Yila” is recognized all over the world 
as that of probably the most famed photographer of 
animals, but only a limited few can identify it as the 
first name of Miss Yila Koffler, only 38, of New York 
City that 
injured in the crash of a light plane into the ocean 
on July 8, off the tip of Cape Cod, and that her 
67 year old mother was killed. Yila was taking her 


We were sorry to learn Yila_ herself was 


mother to Provincetown to establish her in a cottage 
for the summer, expecting to return to New York and 


| her cameras the following day 


Congratulations to Houstin M.Photog., of 
Okla., Photo 
Association at their recent convention as the 


1953." The 


Payne, 


Shawnee, named by the Southwestern 


graphers 


“Outstanding Citizen-Photographer for 


| Southwestern will present this award annually to some 


Photographer 


September 


1953 





* 


Flashed by Robert A. Yaniak, Milwaukee, Wisconsin 
* a e 
for peak expression ... plus every precious detail! 


Creative use of General Electric Photoflash can give a” You'll like G-E 
you outstanding full-of-life studies, especially children Cd a the 
and pets. i ; 12-8-4 pack 
For G-E Photoflash provides great punch of light to - aa available soon 
stop action right at the peak of expression, and to let 

you stop down for maximum detail. 


Try it yourself and see! Next time your situation de- 
mands quick shooting and plenty of light, just set up 
and shoot with General Electric Photoflash! 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@) ELECTRIC 
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MAKE A 


painess QUUANTITY 
ten PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


5 Write for samples and 

z x7 complete price list so 

250. . «=6Ycea. you're ready to quote 

500... . 6¢ea. on the first sample job 
POST CARDS 


that comes along. 
1M $24—5M $22M KIER PHOTO 
On Se SERVICE 


PHOTOGRAPHERS Dept. PR. 1265 West 2nd Street 
Cleveland 13, Ohio 


UPTO...» 7) EY per gal. 
Drain / 


@ Why lose val- 
uvable SILVER each time you change 
your “fix’’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 
time and chemical cost by length- 
ening efficient life of standard or 
“Fast-fix” up to 50% 

—=Size ‘‘A’’ TAMCO Collectors for 

/Aorint tray or portrait tank: $5.00 
Postpaid. Replacement units fur 
nished FREE of charge each time 
Order now, or — 


WRITE TODAY FOR DETAILS! 


STATES SMELTING 
& REFINING CO. 


8x10 
9c ea. 
Bic ea. 


r‘AMCO 


SILVER COLLECTORS = 415 vicrory sr. 
TE 


LIMA, OHIO 





NO METAL CAN TOUCH YOUR PRINTS 
RICHARD PRINT WASHER 


@ 30” D 
@ \ 


This heavy-duty model is made of 
durable, acid resistant Royalite 


Write today 


literatur 


RICHARD MANUFACTURING CO. 





5914 Nobel Van Nuys, Calif 
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professional in its territory who is noted for his civic, 
church and fraternal activities. The idea — and it is 


an excellent one 


— is to make photographers realize 
not only their own duties as citizens but the public 
relations value of such activities to themselves and 
their studios. We wish we had space to tell in detail 
what Mr. with his out-of-the-studio time 
in the way of helping his community of Shawnee 

our readers would readily realize why he is the first 


to receive this award. 


Payne does 


@ Ewing Galloway of New York City who had, since 
1917, maintained what had become one of the larg 
est stock files of negatives in the country and who, 
if not actually the originator of that type of business, 
had certainly become the best known in the field, died 
on June 26 at the age of 71. On June 19, on his way 
to a baseball game, he had stepped in front of a 
taxi and suffered severe head injuries from which he 
failed to recover. His agency had accumulated more 
than 400,000 negatives, had offices in New York and 
Chicago and representatives in nearly all countries 
Few national publications ever appeared without his 
byline somewhere in their pages. Born near Henderson, 
Ky., he never forgot his home state and later, in an 
attempt to develop Kentucky, wrote and supplied free 
to 67 Kentucky newspapers a weekly column first titled 
“Wake Up, “Kentucky on the 
March.” In later life he purchased a large farm near 
Henderson and from that as a headquarters continued 


his program to develop the state 


Kentucky” and later 


A committee of his 


neighbors and friends has already started work on 


the establishment of a “Ewing Galloway Memorial 
Fund,” to be used in carrying on his activities in behalf 


of Kentucky 


The Calumet Manufacturing Co., Chicago, makers of 
stainless steel processing equipment, lighting equipment 
and a new all metal commercial camera, have moved 
their factory and sales offices to a new and larger 
plant at 6550 N. Clark Street, on Chicago’s North Side 
Featured there will be an operating darkroom for the 
display of their 

conditions 


Association Doings 


processing equipment under actual 


working 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ The Arizona Prof held their second 


annual convention in April in Tucson with an attend 


Photog. Assn 


ance of 68, excellent considering the small number of 
professionals in that state. The program included Karl 
and Emilie Romaine of San Francisco; Gene and Mary 





NIKOR stainless steel 


FILM PROCESSING MACHINE 


PROCESS AND DRY 
35mm and 70mm FILM 
WITHOUT REMOVING 
FROM REEL 


-_ 


bd Mack of life time stain-tree ¢ le curl ally Wwe lded 
stainless steel 


NESTED bin TANKS ¢ Open construction permits free circulation, as 


sures uniform development 





¢ Reversible and color film can be flashed on reel 


NIKOR e Light compact high-streneth design 
DEVELOPING TANKS e Three stainless steel tanks nest together 


¢ Light-tight developing tank with agitating de 


Last a lifetime . . . remain vice 


forever lustrous and stain 
free. Compact . . . easily vent es 
loaded . . . quick daylight © Sizes for 30, 50 and 100 tt lengths of 35mm 
filling. Models for all roll and 7Oniu film. Reels for 75ft. lengths of heavy 
and cut film sizes. At deal base film 

ers everywhere, or write 
direct 


All NIKOR products are available BURLEIGH BROOKS, INC. 


for export. 10 West 46th Street, New York 36, N. Y 


¢ Perfect results by ine \peri need operators 


Through dealers, or write for literature 














THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that - 


Speeds up sittings -~- Permits more presentable proofs — Has an automatic parallax ~ Eliminates the focusing cloth 


— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


2095 Moore St. San Diego 1, Calif. 











Sprague-Hathaway, Inc. 


Established 1874 West Somerville 44, Mass. 


Copies Portraits Restorations Enlargements Murals 
Finished in Black & White — Sepia — Colors Oils 


Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching Coloring 


CATALOGUE UPON REQUEST 
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COLOR 


Phot-O- Chrome 


CLEVELAND COLOR SERVICE 
3974 East 13162 Street 
Dept. PP. Cleveland $, Otte 








RETOUCH WITHOUT RETOUCHING LEAD OR 
RETOUCHING FLUID 


with the famous 
MULTISTROKE ELECTRIC RETOUCH 
ING & ETCHING MACHINE and 
the ‘‘Microbrader Tool’ 
Also the exclusive ‘true 
the swing, or the dot 
stroke with regular lead and dope 
if wanted Also ‘true lateral’’ 
mechanical etching. Rubber mounted 
and mechanical reaction ballasted, 
‘no noise’’. Nothing like it 
guaranteed or purchase price refunded 


INDUCTOMATIC 


lateral‘’, 
pattern of 


List $295.00. Fully 
Order by number 
No. 4K26—Each $147.50 


TECH SALES 


Two or more $142.50 each 
2332 18th Ave. ‘'A‘’ 
MOLINE, ILLINOIS 


THE PLAUBEL 
2% x 3% 


Combines the per- 
formance of larger 
cameras with the 
ease of handling a 
miniature camera 
Also permits the use 
of all available types 
of film, such as roll 
film, cut film, plates 
and filmpack, both 
color and black and 
white 


With 100mm (4) Anticomar 2.9 Lens 
in Compur Shutter with Built-in Flash 
Synchronization 


With Anticomar 4.2 Lens 
19cm Tele-Makinar £4.8 Lens 150.00 
73mm Wide Angle Orthar 6.8 Lens 96.00 


Universal leather case or lightweight aluminum 
case available 


Mail Orders Filled. Add Postage 


SEND FOR MAKINA FOLDER 

° 110 West 32nd St. 
113 West 31st St. 

Wew York 1, N.Y. 


WORLD'S LARGEST CAMERA STORE Longacre 4-1600 


$393.00 
372.00 
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Botsford of Phoenix; Ray Manley of Tucson and Harold 
E. Waltz, M.Photog., Palm Springs, Calif. New officers 
are: Bob Wilcox, Emil 


com. Prescott, 


Phoenix, pres.; Eager, Yuma, 
vice-pres.; Harlan 
Mrs. Beryl Waller, Phoenix, sec.-treas. Also on 
the board are these directors: Art Blunt, Bisbee; 
Bate and Wilfred Ziegler, Phoenix; C. F. Stoody and 
Ben Maxey (immed. past pres.), Next 


convention goes to Phoenix, April 25-26. 


Ludwig, port. vice 
pres.; 
Tom 


Tucson. year's 


Bi Though we don’t hear too often from the portrait 


group in Chicago — the Chicago Assoc. Photogs 
here are two pictures to show that their activities have 
been going on as usual. One shows those who attended 


a dinner which preceded their regular April meeting, 


which 
in his 


featured a demonstration by Laurence DuBois 
Hotel. The other 


for 1953-54, who are 


new studio at the Congress 


shows their newly elected officers 


- 


Henry Paul, pres.; John Gibbs, vice-pres.; Stephen Lew 
ellyn, treas.; R. A. Good, sec. Both photographs are by 
the Lewellyn Studios. At the time Mr. Good's assistant 
and right-hand man his son Fred 


their 


wrote us, they 


were busily planning annual golf outing which 


took place on July 21 


HM A total of 325 registered for the 41st annual con 
of New York, held in 
Carleton H 


vention of the Prof. Photog. Soc 
Elmira March 23-25. On the 


program were 


Photographer 
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HIGHLIGHTS AND SIDELIGHTS ON 


PHOTO LIGHTS 


BY Qik Marlentor SYLVANIA PHOTOLAMP ENGINEER 


2400 Fe hb Ib 5 flashbulbs needed to light the Big 
as U Ss make world Ss Room—a third of a mile long and 
e e almost two hundred feet high. From 
biggest flash picture! previous experience, we knew that 
if a camera were set at {/16 tor open 
Hash with Type B Ektachrome, two 
lumen seconds of light would be 
nee ded to cover cae h square toot ot 
surface. But the 55,000,000) square 
feet to be photographed had no flat 
surfaces. Since the entire area was 
broken up by rock formations, we 
estimated that ' more light would 
be needed and came up with the 
amazing total of 148,800,000 lumen 
seconds — the approximate light out 
put of 2400 Svlvania No. 2 flash 
bulbs 
\ tremendous amount of power is 
needed to fire 2400 Hashbulbs simul 
taneously. To reduce it as much as 
possible we decided to use a series 
parallel hook-up in which groups of 
S bulbs were wired together in series 
md then connected in paralle lto the 
transformers. There was a certain 
umount of risk in this, for if one bulb 
failed it would automatically knock 
out the seven others in its series. It 
H'' sa multiple Hash shot mace the Big Room. But he dreamed of was gratifying to learn after the ex 
with 2400 Sylvania Blue Dot the day when he might be able to posure that only two bulbs had not 
Hashbulbs and three miles of exten photograph the entire Room in col Hashed. They had evidently been 
sion wiring. It’s the Big Room in the or. It was only a dream, however damaged in the rush to set the photo 
world-famous Carlsbad Caverns until the day he read about the color up but they had maintained electri 
and there's quite a story behind it photograph Sylvania had made of a cal contact with the other bulbs in 
For almost 30 years, Tex Helm large section of Levittown at night their series 
had been photographing the cay He immediately wrote and obtained lex Helm got the magnificent 
erns as official photographer Using 1 promise of technical assistance color picture he had dreamed ot 
flash powder at first and clusters of trom Sylvania and Sylvania got another fine testi 
flashbulbs later, he had shot hun The first big technical problem monial on the quality and depend 
dreds of small pictures of sections of was determining the number of ability of its Blue Dot flashbulb 


¥ \] \ TY ‘ \ i \ Sylvania Electric Products Inc., 1740 Broadway, New York 19, N Y 
/ 
> Vi kh 1 LIGHTING - RADIO - ELECTRONICS - TELEVISION 
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OERZ LENSE 


are SCIENTIFICALLY TESTED 
for ACCURACY and DEFINITION! 


Each GOERZ LENS sold through any 
of our many dealers has been sub- 
jected to critical scientific tests. 


That’s why photographers all over 
the world rely on GOERZ LENSES 
for dependable performance. 


Remember—Y our lens isthe 
heart of your camera. Choose 
it wisely and treasure it always. 


For details write Dept. PP-33. 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 


ene Office and Factory 
~ OERZ 317 EAST 34th STREET 


NEW YORK 16, N. Y. 
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LaPorte, M.Photog., Worcester, Mass.; Lewis L. Kellsey 
of L. F. Deardorff & Sons, Chicago; Fred H. Commander, 
Buffalo; Willard C. Martin, M.Photog., Terre Haute, 
Ind., John E. Platz, M.Photog., and Howard C. Colton 
of Kodak; William Whitaker and Donald C. Storing of 
Ansco; Mrs. Jeanne Lindquist, M.Photog., Decatur, Ill., 
and Edward P. Curry, Milwaukee, Wis. The new officers 
are: Howard J. Rowe, Rochester, pres.; John A. Millard, 
Watertown, Ist vice-pres.; Charles L. Geiger, Jr., Syra 
cuse, 2nd vice-pres.; Lewis F. Rodabaugh, Elmira, treas.; 
John F. Lindquist, Jamestown, sec.; Samuel F. Corson, 


Phoenix, chrm. exec. council. 


HM On April 20, meeting in the Gustave Lorey Studio 
in Albany, the members of Capital District Sec, 
P.P.S.N.Y., following a discussion of television as a 
medium for cooperative advertising (continued from a 
previous meeting and still far from any decision) re 
elected all officers, as follows: Samuel Dickstein, pres.; 
Robert Glenn, vice-pres.; Dorothy Fellows, sec.-treas. 


@ tate in June the Los Angeles Press Photog, Assn 
elected, as officers for 1953-54: Philip Bath, Times, 
pres.; Howard Ballew, Herald-Express, Ist vice-pres.; 
Sam Greenwald, Paramount Newsreel, 2nd vice-pres.; 
Otto Rothschild, House of Rothschild, treas.; Ferde Olmo, 
Examiner, sec. 


ww Pretty late, but listed here for the record, are the 
1953 officers of the Prof. Photog. Assn. of Southern 
California, installed on Jan. 27: Ralph Barton, Whittier, 
pres.; Max Munn Autrey, Los Angeles, vice-pres.; Man 
fred Magnuson, Los Angeles, treas.; Douglas White, 
North Hollywood, sec. Serving with them as directors 
are: Robert Decker, Mrs. Louise Hawthorne, Richard 
Ito, Floyd Roberts, Fred Shepherd, John Watson and 
Earl Witscher, all of Los Angeles; Tom Atkinson, Santa 
Monica; Lawrence J. Inman and Joseph B. Stimson of 
Long Beach, and Edward J. Toplitt of Beverly Hills. 


Mi The Phoenix (Ariz.) Prof. Photog. Assn. held their 
annual dinner meeting in June and elected as officers 
“Ziggy Ziegler, pres.; David Eisenstein, vice-pres.; 
Mrs. Beryl Waller, sec.-treas., plus Mel. Compton and 
Herbert McLaughlin, directors. Retiring pres. Robert 
Markow also remains on the board for a year 


The Marketplace — 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Photographic Products, Inc 6916 Romaine St Holly 
wood 38, Calif. have added to their line of electric camera 
Beattie Portronic Mode! JR with several new features. Len 





FOTOMAT | 


The New Automatic 
Enlarging Exposure Control 








that enables you to print 
continuously without 
stopping to make test prints 


@ INCREASES PRODUCTION 
@ LOWERS COSTS 
@ IMPROVES PRINT QUALITY 


No Skill Required to Operate 


FOTOMAT 
Just Set Paper Selector Dial and PUSH THE BUTTON 


FOTOMAT is a combination densitometer-timer that be used with any enlarger, light source, paper or 
electronically measures the light on the printing 
paper, converts it to time, and automatically ter 
minates exposure when correct time has elapsed. 
No meters to read — no calculations to make. 


easel. Dodging, vignetting and other printing tech 
niques may be easily employed with FOTOMAT 
Investigate FOTOMAT today. FOTOMAT will amaze 


Automatically gives uniform prints regardless of you. Only $286.50. Sold with 10-day money-back 
skill of the operator or density of negatives. May guarantee. 
Manufactured by FOTOMATIC CORP., 2927 N. Tibbs St., Indianapolis, Ind. 


For details and demonstration in your studio write, 


Fotomat Sales Office 3905 Wallwerth Dr. Toledo 12, Ohio 





AKE ORDERS FOR POST CARDS 


FROM CUSTOMERS WHO HAVE 
YOU MAKE COLOR TRANSPARENCIES 


Resorts »« Motels »« Hotels .« Banks 
Restaurants « Retail Stores 


OR 


Sell a Post Card order and automatically get 
the assignment of making a color picture. 


Easy profits. We will help you. We are specialists in the business 
of printing color post cards and have been for ten years. 


HERE’S WHAT WE CAN GIVE YOUR CUSTOMERS 

1 Delivery in about 6 weeks... or even 4 weeks on re-runs. This alone will enable 
you to get business against most competition. 

2 Superb color quality .. . the very finest. 

3 Color proof to customer for O.K. before printing. 

4 Any copy on back... your name included . . . no extra charge. 

$ Liberal profit for you. 


SAMPLES AND PRICES las 2061 CENTER STREET 
FOR THE ASKING JA J. GILLICK 4 CO. BERKELEY 4, CALIFORNIA 
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Latest model (JR) 
Beattie Portronic cam- 
era 


’ 90mm F/4.5 coated Raptar, focused by calibrated footage 
DON 7 SHORTCHANGE scale on helical mount; for needie sharp focusing of special 
composition groundglass may be substituted for film magazine 

YOUR SHORTSTOP Latter includes motor and film metering equipment builtin 

as integral parts. 70mm magazine holds 100’ perforated or 


: je unperforated film, provides 325 2'2x3% exposures. 35mm mago 
Photographers, like other people, often neglect minor zine, holding 100’ perforated or unperforated film, allows 650 


matters”, and the troubles reported in our daily mail 1%x1-11/16 exposures. Long life behind lens shutter is elec 
show that the lowly shortstop is one of the most trically operated, works at approximately 1/50th, has builtin 
neglected and misused of photo solutions. tripper switch for speedlight. Camera has innumerable uses in 
both portraiture and industry. Ruggedly built to last for years 
The three chief sources of difficulty are (1) overworked weighs seven pounds, measures 10”x8"x5", operates on 115 
shortstop, (2) too short a time in the shortstop, and | volt a.c. Price, including lens, $375.00 complete. (Illustrated 
(3) use of no shortstop aft all. These cause dichroic 
fog, scum on negatives, and early breakdown of the - Burke & James, Inc., 321 S. Wabash Ave., Chicago 4 
. offer, as accessory to fit all tripods, Ele-Pod Tripod Attach 
fixer. ment. With this, camera may be elevated to 14” or moved 
It takes about 10 seconds for fresh shortstop to com- same distance to either side or even below tripod top. Camera 
° - may also be rotated vertically or horizontally. Amply strong 
pletely penetrate a piece of undeveloped dry film, so individually machined aluminum die casting Price $4.95 
you might expect that 10 seconds in the shortstop after (Illustrated) 
development would be enough. However, the film from 
the developer is already saturated with solution which The Ele-Pod tripod at 
has to diffuse out as the shortstop diffuses in, so that 
20 to 30 seconds are necessary for complete neutraliza 
tion of developer in portrait film, even when the 
shortstop bath is fresh. After continued use has cut 
down the acid content, the necessary time increases 
to 60 seconds. 


tachment 


If a strong developer is used without a shortstop and 
with hypo which has lost its acidity, the developer 
keeps right on working while the hypo starts dissolving, 
and the result is a colorful deposit of silver all over the 
surface of the film, known as dichroic fog. If the short 
stop is omitted while the fixer still has plenty of acid, 
no fog will occur, but with the new high speed fixers, 
hardener sometimes precipitates due to the alkali from htame Reteuning Mashing Co., 737 Linesin G.. Deover 3 
lie developer, giving aa si this behian (this Se a he is now marketing after sie of careful research and develop 

5 ment, Adams Lead Sharpener. Simple, mechanically fool proof 
removed by swabbing for a few seconds in 1% 


with nothing to get out of order, this puts perfect, sharp 
sodium carbonate and rewashing the negative). long tapered point on retouching leads with no danger of 


, : breakage. Requires only few quick turns, fits all standard lead 
For those who process a lot of films or prints, we holders. Price $12.50 with 30 day money back guarantee 


recommend Edwal Signal Shortstop which contains an | (Illustrated) 
indicator that changes color when the acidity nears 
exhaustion. It costs little more than ordinary 28% 
acetic acid, and saves money by letting you get full 
use out of your shortstop with perfect safety. It can 
be added to fixers too to warn when acidity is getting 
low. Get Edwal Signal Shortstop in 16 oz. or gallon 
bottles and let it save you money and keep you out 
of trouble. 


SCIENTIFIC 
PRODUCTS CORP. Adams lead sharpener, perfect for 
Ringwood, Illinois 


retouching leads 
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Jnuest a Week 
witts Granville Rice, M. Photog. 








Secure, in that short time away trom your studio, intensive, personal (only 10 
students accepted for any one week), practical instruction in lighting and posing, 
processing and printing. Learn to make portraits of two types: (a) for your 
everyday customers; (b) for your “best people”. Learn also the Rice Method of 
coloring a sure way to added profits. Finally, and an essential part of this 
course, learn how to advertise and promote your studio and your improved 
portraiture. More than 70 successful studio owners are already using thes 
techniques. So can you! For full details, write 


G UY, Rice, M. Photog. 138 SO. MAIN ST., 


WILKES-BARRE, PA 



































DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK :.. «1.0 ssi. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 








125 West 45 ne ee NN New York 
Street eB i) Li oh Bg he ot i ae , 36 
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A T LAS T! Hg darkroom ventilator 


. . + for a quicker, sharper retouch- 
ing point, than you can get by 
hand... use the 


Adama 


LEAD Burke & James, Inc., 321 S. Wabash Ave., Chicago 4 
SHARPENER are exclusively distributing all-metal I!g Dark Room Ventilator 
fully guaranteed. Ten inch automatic, operates on 110-120 

The Adams Lead Sharpener, volts, 55 watts, 60 cycle a.c., is also available for 220 volt 
perfected after 4 years of a.c.; moves 1,550 cubic feet per minute ot 1,550 r.p.m 
experimentation, quickly puts Cabinet is 12”x12”; sleeve adjustment 8'2"x13"; has automat 
a sharper point on retouch exhaust vent opener; powerful long life motor Dull black 
ing leads than you can get finich é a ait ; 
by hand, and without the inish, shipping weight 352%, price $122.85 ustrated 
usual mess you associate 
with a sanding board. Alli ; 
standard lead holders fit | New retouching medium — 
the sharpener. A few quick turns and Super 5 Ways 
you are ready to retouch with a perfect, 
sharp, long-tapered point. Does not 
breok leads 
Simple to operate; no complicated 
mechanism to get out of order. 
$12 5 postage prepaid if cash 

° with order Satisfaction 
guaranteed or your money back. Write 
for further particulars 


. . 
Adams Retouching Machine Co. 
737 Lincotn Street, Denver 3, Colorado 
Adams Magic-Cropper, 4x5 or 5x7, 
$4.95 postpaid. 

















a . R se ‘ Colograph, Box 41, Mercer, Wash. offer new Super 5 
The Ultimate in Efficiency Ways Retouching Medium having 


numerous advantages. Hard 
and Flexibility est lead will not cut through easily; soft leads build ur 
‘ required density in deepest lines. Saves 20% retouching time 
Glossy and semi-gloss prints doped with Super 5 Ways wil! 
take oil colors and colored pencils. May also be used as 
excellent filler base for oi! coloring. Applies easily by glass 
dropper rod fastened to screw cap of container. One drop 
L enough for average negative because medium is applied only 
ens where retouching is desired. Becomes part of film, leaving no 
tacky surface to hold dust or show dividing line. Takes even 
Shades hardest leads readily on either side of negative. Has slight 
matte surface which breaks up pencil lines into microscop 
With dots for practically invisible retouching. Price $1.00 for one 
Go Auswe ounce bottle with rod. (Illustrated) 
Drawer 
type , Mayfair Mfg. Co. offers new, lightweight, portable 
Filter Stereolite using ordinary photoflood lamps, for use specially 
Holder with stereo cameras Camera mounts on rotating platform 
with two stations, one for still and one for movie cameras 
Movable arms permit concentrating light and controlling shad 
ows. Dimmer switch allows three light levels from dim te 
Permits angle back lighting. Locks securely to the bright. Folds to only 13”, costs $16.95 
lens flange. Filters easily interchanged. Of satin 
finished aluminum. 


(Hlustrated 


No No. Size Series List 
45-57mm vil $10.75 
58-71mm vill 12.95 iad 
72-81mm 3 inch 14.95 


Availab!e at your dealer or write to 


ALCO PHOTO SUPPLY CORP. || jo" "™ Seer 


902 Broadway New York 10, N. Y. 











(Turn to page 
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Sales builder 
for the 
Photographer 


BABY BOOKS, BABY FOLDERS, 
and BABY THANK-YOU-CARDS 

















Send for folder showing complete line . 


JOHN BYRNES CO. ine. 


33 LYMAN ST., SPRINGFIELD; MASS. 















































BFi No.30 


Neutralizes hypo fast, saves 
up to 80°/, in time and water 


No more washing films and prints for what seems hours! 
No more fading or discoloration either! Use BFi No. 30 
—fastest, most effective hypo neutralizer ever made 
Films wash clean to government archival quality in six 
minutes, prints take only fifteen. Actual use by thou 
sands proves BFi No. 30 can save you as much as 80% 
in time and water—and save real money, too. What's 
more, you'll say goodbye to uneven toning, get even 
true-color prints every time. Try BFi No. 30. At leading 
photographic stores in economical half-pints, pints 
Quarts and gallons 


BETTER TRY 
BFi No. 20, TOO... 


Prints lie flat, stay flat without a print 
straightener, weights or presses. They'll 
be free of cracks or crazing—are flexible 
and pliable even after lengthy use or 
storage 


i 
( Moe @ Fisk ee 
LOUISVILLE 1, KENTUCKY 
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The Editor's Commentary: 


Being often called a "persistent" individual, I got a tremendous kick 
out of this quotation from Calvin Coolidge, tucked away in the "Letters" 
column of a recent issue of Life: "Nothing in the world can take the place 
of persistence. Talent will not; nothing is more common than unsuccess- 
ful men with talent; unrewarded genius is almost aproverb. Educationwill 
not; the world is full of educated derelicts. Persistence and determina- 
tion alone are omnipotent. The slogan 'Press On' has solved and always will 
solve the problems of the human race." 








Speaking of persistence, it has taken a long time but finally I have suc- 
ceeded in finding a competent individual to take over the column "Stereo 
in the Studio." After a considerable lapse it resumes this month, to appear 
regularly hereafter, in the capable hands of Carl A. Samuelson. Comments, 
suggestions and contributions will all be welcome. Stereo is a very large 
field, or will be once it has been properly cultivated. I am sure Mr. 
Samuelson will be able to help many readers on the way. 





Sometimes I wonder, as the gap between portrait and commercial studios 
continually narrows, whether the age of Specialization in photography is 
disappearing. In general it is, if we are to regard such sub-divisions as 
illustration, architecture, food, fashions and the like as specialized 
activities, because all of them are steadily broadening in their aspects. 
Yet there are still a few honest-to-goodness Specialists who limit them- 
selves to fields so narrow one wonders how they make a living. There is, 
for example, the New Englander who photographs snowflakes, the Clevelander 
who shoots only golfers and golfing, two or three who follow the race tracks 
exclusively, Ylla of New York who photographs only wild animals although in 
zoos and not in their native habitats, plus a few others whose respective 
specialties I cannot recall at the moment. Now I can add another: Bill 
Herries of New York City who calls himself "The Photographer of Fires." 





I mentioned recently in the "'Tis Here" column the house organ which my 
friend Peter Fox of Melbourne, Australia, publishes monthly for his very 
large staff and which I have been receiving regularly since its inception. 
In his last issue I could not help but feel sympathetic on reading an article 
which indicates that competition of the type long prevalent in this country 
is now beginning to make itself felt "Down Under." With it is reproduced a 
leaflet distributed by a studio in Adelaide which evidently has crews trav- 
eling the country. I quote: "Your photo taken today--see your proofs next 
morning. If you are not satisfied with your proofs, there is no charge made. 
After you place an order, it will be executed and 100% neatly finished 
within 3 days. So you can see that there are no risks or chances you have to 
take." What burns up friend Fox more than anything else is the repeatedly 
emphasized statement "NO DEPOSIT" at the bottom of the leaflet, in view of 
the fact that all "established and conservative" Studios require a deposit 
at time of sitting. While I sympathize, as I said earlier, I can assure Mr. 
Fox that so far aS competition in the United States is concerned, "he ain't 
seen nothin' yet!" 
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NO STINTING ON EQUIPMENT 
By James H. Rice 
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LEE SALSBERY 


THE NATIONAL HEART INSTITUTE information lady was speaking with considerable 
satisfaction about several large color transparencies in her illuminated exhibit ‘Aids 
to the Profession in Cardiovascular Education.” 

“Of course the color work is exceptionally good. It's the best we could get. 
Lee Salsbery did it.’ The name was familiar from the national newspaper Sunday 
section Parade, which that week had featured a picture of a pretty ‘Shy, Incorpor- 
ated’’ model having her picture taken ‘‘photographed by Lee Salsbery.’’ 

But it seemed quite a coincidence when a few weeks later a copy of the 
Washington Ad Clubber turned up noting that ‘“‘Lee Salsbery Brews Revolt in Color 
Photos!" 

He, himself, doesn’t call it a revolt and he doesn’t think it's remarkable. ‘‘One 
thing is essential in a quality operation,’ he says, ‘and that is to have the ultimate 
in equipment.” 

You've heard free lancers brag that they did a Sunday rotogravure of the zoo 
with a box camera. There is the artist who does color pictorials with a 35mm camera 
and not a great deal else. There is the portrait man who will swear he can do 
anything with one light and a reflector. Salsbery’s studios, particularly his establish- 
ment on G Street in downtown Washington, District of Columbia, are jammed with 
top-quality equipment. Here the conceptions of the artist and the controls of the 





The Salsbery 
lighting tower 
at work, with 
Don Hopwood 
in the tower 
and lee Sals- 
bery at the 
camera. 


scientist are skillfully blended. 

His portfolio samples and studio murals 
leave no doubt that the finest of color 
pictorials do evolve from his ‘‘operation’’ 
although sometimes with a delicate richness 
that seems far removed from the stainless 
steel darkroom equipment, flickering needles 
of light meters, intricacies of wiring and 
towers of light. 


Perhaps it is appropriate that Salsbery, 
with his business man‘s appreciation for 
accurate and time-saving mechanical methods, 
should specialize as he does in_ pictorial 
work that involves advertising, business and 
industry, the people and the products which 
typify the machine age. Some of his customers 
are corporations whose names are almost 


‘ 


Ai i 


all 


synonymous with this modern era. 

These customers range from government 
agencies such as the Federal Security Agency 
to industrial concerns such as Owens-Illinois 
Glass Corporation and Braniff International 
Airways, or advertising agencies such as 
Batten, Barton, Durstine & Osborn. 


In his color specialty, Salsbery has, 
indeed, the ultimate in color temperature 
control, including direct power lines, rheostat 
control and color voltage control. Since color 
temperature is almost a synonym for color 
itself, this kind of control may make the 
difference as to whether a picture shows 
only a paper moon hanging up in a card 
board sky or whether the moon will shine 
with a true glow in a realistic azure 








x. 


_ 


firmament. 

The amazing eighteen-foot tower he 
designed to contain his lights, pipes, gels 
and electrical wiring is unique. Through the 
controls, each light can be regulated down 
to the last lumen. holds huge 
sunspots, fresnels, planoconvexes, Lekolites 
and Olivette floods. The ladder reaching the 
control platform at an upper level is built-in. 
The panel controlling the appears 


The tower 


tower 





Salsbery and Hop- 
wood making a 
three -dimensional 
portrait of Harry 
Truman in the Cab- 
inet Room of the 
White House. 


almost futuristic. Meters indicate voltage, 
power and all-important color temperature. 
The Powerstat dimmers can be used 
pendently or interlocked. 

Fifteen separate spotlights, color and 
white, supplement the battery of the tower, 
and these, too, are Powerstat controlled. 
Salsbery doesn’t go along with the old idea 
cof a few lights being sufficient for every- 


thing. He says there are specific lights for 


inde- 


Salsbery making 
final adjustments 
for a three-dimen- 
sional fashion shot. 











Lighting set-up for 
a mattress photo- 
graph, in the Sals- 
bery warehouse 
studio. 


specific operations in the field of commercial 
illustration, ranging from used 
photographic lights to theatre and stage 
equipment and special items such as pola 
lights. 

Although his father and uncle both were 


normally 


and 


in professional photography in lowa, 
he himself has had some experience prior to 
managing his own studios (once as photo- 
graphic editor for the U. S. Marine Corps) 
step by step advances, rather than previous 


The darkroom and 
its equipment in 
the Salsbery G 
Street studio. 





background, have marked his progress from 
still life work into the field of high quality 
illustrations in monochrome and in color. 

Salsbery now works with an agent, and 
has several studio assistants, one of whom, 
Don Hopwood, carries on the studio activities 
if Lee is called away from the city or the 
country on a special assignment. 

Though he has been willing to go far 
afield (through South America for Braniff 
International Airways, for instance), his will 








When Mr. 
Salsbery, on 
assignment in 
South America 
for Braniff In- 
ternational 
Airways and 
several other 
firms at the 
time his part- 
ner Don Hop- 
wood was in- 
terviewed, 
heard the 
news he air- 
mailed these 
two photo- 
graphs from 
Colombia. 
They ore 
black-and- 
whites from a 
series of color 
transparencies 
he had been 
making in the 
Amazon Jun- 
gle for the 
Paz del Rio 
Mines. He will 
cover all South 
American 
countries and 
most major cit- 
ies before he 
returns 


ingness is not based entirely upon love of His skill as a business man is demon- 
adventure and not at all upon speculation. strated, perhaps, by a recent adventure. 


“| don't believe in speculation,’’ he says. “|! When one of Salsbery’s best accounts 


always must have an actual order." “suggested”’ that he chairman a Community 





LEE 
SALSBERY 


Chest drive among businessmen in his area, 
his campaign ended with a record quota far 
above 100% and he _ got the Chests 
“Oscar’’, a small elf with red-feathered cap. 


To return to the advantages of special 
equipment, the control tower enables him to 
call forth an almost limitless combination of 
colors, so that he can match his hues to the 
kind of material (or 


human model) he is 
photographing, to the type of film, or even 
to the mood he is creating. Aiready he is 





LEE 
SALSBERY 


nhdiew: f 
ie 


one of the first photographers to make color 
photographs without a camera! 

Salsbery’s color photo 
graphy lighting is based, among other things, 
on the use of stage lighting. With colored 
gels over some of his lights, he can achieve 
dramatic effects. His represents a 
“package of light’’ that can be rolled around 
the studio. 

Before he designed the new equipment, 
he discussed his ideas with lighting experts, 


revolution in 


tower 


a 








such as Leo Gallenstein of Washington’s 
Arena Stage. Salsbery has done advertising 
photographs for the Arena, and was retained 
as the photographer when a smash-hit play 
moved to Broadway. 

The 


program 


tremendous equipment 


which he has 


expansion 
undertaken for his 
two studios during recent months has _ indi- 


cated his belief in having top-quality tools 
for his trade. His favorite tripod is made 
from 


two fine instruments. One gave him 


i ae 


ee eink ie asi 


wed 


Lee 
SALSBERY 


the base and extension he wanted, and the 
other the geared swivel head he liked. He 
has six different types of tripods, each with 
special advantages. He has the finest dark- 
room equipment, all stainless steel. All printers 
and enlargers are voltage regulated. He uses 
an 8x10 Eastman Projection Printer #2, with 
a #12 Eastman Projection Printer for large 
additional equip- 
ment for small negatives. His camera equip- 


size negatives. There is 


(Turn to page 55) 
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DATA: 


THREE LIGHTS were used in 
making this picture. At the 
left (A) was a portable Johnson 
Ventlite aimed at a 45° angle 
into the room and, clamped to 
its stand lower down, was an- 
other reflector with its light 
just “kissing” across the fire- 
place. At the right (B) was 
another Johnson Ventlite used 
for a general fill-in, high, but 
so placed as not to be reflected 
in the mirror. The camera was 
a Graphic view with a 44" 
Wollensak wide angle lens. 
The exposure was four seconds 
at F/22 on Isopan, developed 
44%, minutes in DK-50. The 
print is a projection on Vari- 
gam, toned in T-7A. 





get away from extreme wide angle lenses, anyway. 

One very difficult obstacle the cameraman faced 

was the soaking up of his light by the dark walls, 

which reflected almost none of it. The absolute balks, 

as evidenced by the reflection in the mirror, the hole 

at the fireplace, and the far corner, are quite displeas 

—ry “HOR | ing in our Opinion, Against such a dark ground the 

L RI | IC ISM: curtains or draperies seem hard and brittle. The shadow 

under the table is confusing and disturbing actually 

THIS IS a fine example of what can be done with a there are two shadows, one overlapping the other, due 

4x5 camera. The print is 11x14 and all that could be to the different directions and heights of the two lights 

expected of an 11x14 contact; in fact we doubt if at the left. This could have been cured by moving the 

many could tell whether it is a contact or an enlarge- stronger light during the exposure so as to blend or 

ment. While a 414" lens is not an extreme wide angle soften these two shadows. As a matter of fact this is 

for a 4x5 camera, we doubt if anything, except distor about the only advice we can give with respect to 

tion, would have resulted from using a shorter one. improving the result because, all in all, the photo 
There seems to be a general tendency nowadays to grapher has really done a good job 


‘a 
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Blue Ribbon Photograph 
By 
Dinoian - Haboian, Detroit, Mich. 





Honorable 


Mentions 


By 

Eric M. 
Sanford 
M.Photog., 
Manchester, 
N. H. 
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IS THIS “PROFESSIONAL” PHOTOGRAPHY? 
BY CHARLES ABEL, A.R.7.5., HON.M.PHOTOG 


ANNUALLY, FOR TWELVE YEARS, Graflex, 
Inc., of Rochester, New York, have conducted 
a prize contest which, because of the 
publicity it receives and a total in cash 
prizes amounting to ten thousand dollars, 
attracts world wide attention. The 1953 
contest was divided into six different classes 
of which two — and one in particular — are 
of specific interest to us and our readers. 
One was the Professional Class, “open to 
press photographers, as well as commercial, 
illustrative, portrait and other photographers 
who earn their living by photography; the 
other was the Press Class, ‘‘open to practis- 
ing news photographers, also eligible to enter 
the Professional Class.” 


in all classifications were 
definitely worth having — and going after. 
The rules were more than generous — con- 
testants could submit as many as ten black- 
and-white prints plus others in other classi- 
fications; photographs entered had to be 
taken after December 1, 1951, and — quite 
naturally —- were required to have been 
taken with a Graflex-made or any Ciro 35 
or Ciroflex camera. If anything this latter 
rule might be considered more burdensome 
upon amateurs than upon professionals or 
press photographers. Although there are 
millions of amateurs, they have their choice 
of hundreds upon hundreds of makes of 
amateur cameras in addition to those made 
by Graflex. In the professional field there are 
hardly more than a dozen makes in general 
use and not much over twenty-five in the press 
field. Actually we would hazard a guess that 
six out of ten professional photographers 
own at least one Graflex-made camera (we 
are probably being over-conservative) while 
among press photographers the figure may 
very well be eight out of ten. 


The prizes 


“So what about it?’ the reader may 
well ask, whereupon we refer him to the 
accompanying page on which appear all 


the winners in the Professional Class plus — 
just to fill the page — the first prize winner 
in the Press Class. We suggest also that he 
read the names of the winners and see how 
many he can place as being recognized 
professional photographers. We only find 
the name of one on our master list of the 
professional photographic industry, a_ list 
which includes more than twenty-two thousand 
in this country and Canada. We do not claim 
that even our list is one hundred percent 
correct or complete but we do believe that 
it is as close to that as it is humanly possible 
to maintain any list. Frankly we wonder if 
the majority of these entrants are not 
advanced amateurs, free lances who make 
photography a part time vocation rather 
than an exclusive livelihood, or, at best, 
studio employees. 


That is not the responsibility of Graflex, 
who cannot be expected to investigate the 
status of every entrant in each annual con- 
test. We ourself, however, cannot help but 
feel that the nine (two were tied for eighth 
place) prize winning pictures in the profes- 
sional classification are not, as a group, 
representative of what we and our readers 
like to think of as professional photography. 
With one or two exceptions we doubt if any 
would pass the juries at a national or even 
any state professional convention. Whether 
that is the responsibility of the Graflex jury 
we cannot say, not having seen all of the 
entries. That jury included Kenneth Stuart, art 
editor of the Saturday Evining Post; Ray 
Mackland, picture editor of Life; Victor 
Keppler, famous New York illustrative photo- 
grapher; Jess Gorkin, picture editor of 
Parade; Sey Chassler, color picture editor of 
Colliers, Bruce Downes, editor of Photography; 
and Joe Costa, chief color photographer 
(and one of America’s top news _ photo- 
graphers) of the New York Mirror. 


(Turn to page 56) 


























PRIZE WINNERS IN THE PROFESSIONAL CLASS. From top to bottom. Left row: 7th by Ardean Miller, Ill, South 
Miami, Fla.; 4th — by Raymond N. McCarty, Spencer, lowa; 3rd — by Jack Illari, Brooklyn, N. Y. Center row 
Ist by John C. Guillet, Jr., Natchitoches, La.; 5th — by Walter Chandoha, Long Island, N. Y.; 8th (tie) by 
William H. Grand, Portland, Ore.; 8th (tie) — by Edward H. Hofmann, St. Louis, Mo. Right row: 2nd by James 
E. Morgan, Ventura, Calif.; 6th — by Ben W. Hill-Tout, Vancouver, B. C.; Ist in Press Class by James N 
Keen, Louisville (Ky.) Courier-Journal. 








\ CRITICAL 
ANALASIS 


DATA: 


INFORMATION CONCERNING the making of this 
portrait is limited to the lighting, which consisted 











of two speedlights and a reflector as shown by 
the diagram. 








With a pencil and sharply pointed knife the reader 
can do this easily on the reproduction and will see 
at once how much softer and more pleasing the expres 
sion becomes. Aside from this the expression is very 
good. We think also that a little light on the back 
ground would have added more depth. 


There are times when one would say that a little 


retouching here and there might better a portrait but 
in this particular case, and with the lighting in such 
a low key, we think that retouching might tend to 
destroy what the photographer set out to create. 


The negative is nicely exposed and _ properly 
developed. The print is also very well exposed and 
developed. The print has been toned to a fine deep 

CRITICISM: brown. All in all, a credit to the maker and let's 
hope the engraver can hold the tone values of collar 
and shirt which, while necessarily the highest lights in 
the picture, have been so subdued that they do not 
detract in the least from the face. This is also true 


HERE WE have a very good example of modern photo 


graphy which also retains the fine craftsmanship of the of the tie — one of those things the photographer 


Old Masters. cannot control except with proper lighting 

We are told that speedlights were used and yet 
the depth from the nose to the ears has been beauti 
fully handled, indicating proper control of the light by 
means of barn doors or head screens. The texture of 
the skin and the modeling of the face prove beyond 
doubt that the light was well balanced and that the 


lamp reflectors were correctly feathered. 

A minor criticism is that the main source light was QO 
a trifle high, so much so that the catchlight from it is 
missing in the eyes. One way to prove this would be to an 


spot out the existing catchlights, which are from the 





fill-in light at the camera, and etch in new ones at 


11 o’clock on the main source light side of the eyes a ad 
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Except for the 
curved counter, 
Mr. Joli’s recep 
tion room holds 
closely to the 
New England feel 
ing of his nearly 
200- year - old 
home 


PULTIVATE A'S 


PHOTOGRAPHER IN THE “HAT CITY” 


By Charles Abel, a.rp.s., Hon.M-Photog 


“ALTHOUGH MUCH EMPHASIS has been, and is being, placed on selling in photo 
graphy | firmly believe that nothing is more important to the ultimate success of a 
photographer than the continual effort he makes to improve his product. In the 
long run, and over the years, this should bring financial rewards and, certainly, a 
great personal satisfaction.’’ That is the credo on which Warren Joli, up-and-coming 
forty-two year old photographer of Danbury, Connecticut, is basing his career with 
the camera, a career which has already carried him a long way toward the top 
ranks of professional portraitists. It is a policy which, | am sure, meets the approval 
of all the so-called ‘‘ethical’’ photographers of today and on which, unquestionably, 
was based the success of the many famous old-time professionals whose work, 
though they themselves are no longer among us, is still the subject of frequent 
admiring discussion whenever professionals gather together. 

Warren Joli was born in New York City in 1911 and completed his education 
there with a Bachelor of Science degree from New York University in 1933, the 
same year he married his wife Viola. Five years later, sold on the advantages of 
small-town living, they pulled up stakes and moved to Danbury, sixty miles away 
and known as the ‘Hat City’’ of the world. Located in the foothills of the Berkshires, 
and primarily an industrial town, it is also the shopping center for the many surround- 
ing residential communities, all close enough to Manhattan to attract many noted 
authors, artists and stage and screen personalities. In all, Danbury has a drawing 





power of approximately a hundred thousand, 
while in the summer months, says Mrs. Joli, 
it becomes a beehive of activity because of 
its proximity to Lake Candlewood, the largest 
and most picturesque lake in Connecticut. 
From a purely commercial standpoint, then, 
it seems evident that Mr. and Mrs. Joli made 
a wise decision in selecting their future home. 

But, once settled in Danville and although 
interested in photography as a hobby, Joli 
did not immediately become a professional. 
Instead he opened a camera store in the 
center of town and it was not until he 
discovered that being a photographic dealer 
was not — at least in his case — too profit- 
able, that he decided to take up the camera 
seriously. His approach was fresh and it was 
not too long before he found himself busily 
engaged with children as well as older 
subjects seeking glamour portraits, in addi- 
tion to giving much of his time to commercial 
assignments. His constant attention to detail, 
his sensitive nature, and an eager desire to 
improve resulted in a widespread popularity. 


By 1946 he was ready to move away 
from the parking problems and high rentals 
of the business center and found — still on 
Main Street — an old Colonial 
(vintage of 1784) which he 


homestead 
secured and 


remodeled. Aside from replacing small win- 
dows on either side of the entrance with two 


very large ones, and painting white the 
shingled exterior of the twelve-room house, 
the exterior remains much the same as before. 
The passer-by would hardly realize the build 
ing contained a photographic studio were 
it not for a twenty by twenty-four portrait 
in each of the large windows and a signa 
ture sign, framed in keeping with the house, 
at the roadside. The interior retains the New 
England theme except where it was necessary 
to install modern facilities. The reception 
room — originally the parlor — still displays 
the original exposed beams and _ white 
Colonial fireplace. Knotty pine cabinets and 
maple furniture add to the effect of warmth 


and friendliness one feels upon entering. 


The camera room — fourteen feet by 
twenty — exhibits the individuality of Mr. 
Joli with respect to the lighting installation, 
planned so that he may use his preference 
of any of three types, dependent on what is 
before his camera. For bridal as well as other 
groups and also for general illumination, a 
built-in trough of fluorescent tubes extends 
completely across the ceiling. This contains 
twelve 40-watt daylight tubes and provides 
a soft, glareless, cool all-over lighting 
Another trough in the ceiling, just in front 
of the background and extending its full 
length, has three lights concealed in it. At 
each end is a backlight on an adjustable 


WARREN JOLI 





arm while in the center is a speedlight back- 
light, also on an adjustable arm. Thus Joli 
can illuminate a sitter’s hair and the back- 
ground from either or both sides as conditions 
may require, while the speedlight backlight of 
course comes into play as needed when he is 
using either or both of his two other speedlight 
units, as he usually does when working with 
babies and children. For glamour and ‘‘char- 
acter’ sittings he has available two 750-watt 
Baby Keg-Lites for use with any combination 


of equipment. The beauty of the whole 


arrangement is that all the electrical outlets 
are controlled from one panel of switches 


adjacent to the camera. 

In addition to the camera room, and 
the main reception room already described, 
there are a secondary reception room with 
an adjoining bathroom, a large dressing 
room with its own lavatory, a finishing room, 
filing room and darkroom. Mr. Joli’s is 
essentially a one-man operation, his only 
present assistant being a colorist-receptionist, 
so it goes without saying that all studio 
functions are streamlined and the work in 
process flows from one area to the next 
with the utmost efficiency. The necessity for 


this becomes obvious when one learns that 


WARREN 
JOLI 





WARREN 
Jour 


although there are three other studios in the 
center of town, Joli has 

past five years, the high 
which sittings of 


retained, for the 
contract 
hundred 


school 


involves three 


seniors and a total of approximately seven 
thousand portraits, all in mountings. Such a 
quantity of work in addition to tne normal 
activity of the studio allows little time for 
back-tracking or waste motion. 

belief is 
ability to turn out a good portrait depends 


Warren Joli’s firm that the 


not so much on methods, materials and 


formulae as on the possession of a ‘seeing 


ut 


eye’’ and a considerable insight into human 
nature. Asked how he handles his sitters, he 
says: ‘| feel that the most important factor 
for insuring success of a sitting is to establish 
a bond of friendship or sympathy (or what 
ever you wish to call it) with the sitter prior 
to the actual taking of the photographs. With 
children this and | 
enter the camera first 
‘making friends’ comes 


is especially important 


never without 
This 
easily to me because | have a great natural 


liking for 


room 
with a_ child. 


children, who are so. basically 


honest and devoid of artificiality. Many of 





my best portraits have been of so-called 
‘shy’ children. This type of child must be 
handled delicately and with patience, slowly 
exciting his curiosity, and never, never by the 
bold approach. With all types of personality, 
once the child trusts me we enter the camera 
room (in which all lights have been previously 
turned on) and then we play. And when | 
say ‘play’, | mean that | actually bring myself 
to the child’s level and do anything, yes 
anything, to bring out the proper response. 
“With very young babies, three to eight 
months’ old, soft talk and ‘kitchy-koo’ work 
best for me. After the age of eight months 


and up to the story-telling period, | find that 
simple action games like balancing a toy 
dog on my head and making it jump off, or 
jack-in-the-box toys, make the best impres- 
sion. For the group between four years and 
eight the use of hand puppets with sound 
effects (very amateur ventriloquism on my 
part) on the order of Howdy-Doody, Clara- 
belle, Jerry Mahoney, are most effective. My 
average child sitting takes 


less than ten 


minutes. | like to work fast, not giving my 
subjects time to become bored or realize 
they are being photographed. Once you lose 
a child’s interest, you are really lost. 





“These general principles apply no less, 
although in a different degree, to adults. 
First | find out for whom the picture or 
pictures are intended, and then | plan my 
poses and lightings accordingly. | try to 
capture a relaxed, friendly mood, realizing 
always that being before ihe camera is a 
novel, and frequently strange, experience 
for most people. A_ simple, but honest, 
compliment on some physical feature does 
much to put a sitter at ease and promote 
the necessary harmony between myself and 
my subject. 


“In general, | believe that a_photo- 
grapher must develop a style of working 
that will best fit in with his own personality. 
If he is naturally friendly and inspires confi- 
dence, that is a great asset. Not all 
professionals have this faculty and | mean 
nothing derogatory in saying so. It would be 
a sad world if all of us were alike. Never- 
theless, every photographer does have a 
personality and it seems to me that this 
personality should be the basis on which to 
build a successful method of handling the 
sitter.’ 


In the earlier days of his studio com- 


mercial photography was a_ considerable 
portion of Mr. Joli‘s business, in fact for a 
long time he used a special letterhead for 


what he called his ‘‘commercial department.”’ 








This quiet, serene 
interior frames the 
entrance to the 
camera room of 
the Joli Studio 


Today commercial work accounts for only a 
minor part of his gross, and, by choice, he 
has been dropping all but a few of his older 
customers in that field. ‘‘My portrait busi- 
ness,’ he says, “demands all of my time and 
is far more lucrative than the run-of-the-mill 
commercial work such as siore fronts, real 
estate, accident shots and the like. Also such 
assignments take me out of the studio for too 
great a time in proportion to their value. Since 
mine is now practically a one-man business 
| am concentrating on producing better work 
at higher prices, especially since | have found 
that the customers who do appreciate beiter 
portraits do not mind paying for them. At the 
same time | try to keep in mind that my cus- 
tomers must be convinced they are getting 
this extra quality.’ 


Mr. Joli has always been interested in 
civic affairs. He is a past president of the 
local Kiwanis Club and is at present a Justice 
of the Peace as well as President of the Board 
of Councilmen of his city, so that he is as 
well known for his contributions to the welfare 
of Danbury as for his success with the camera. 
During the winters the Jolis live in an apart- 
ment over the studio, enjoying summers at 
their cottage at Lake Candlewood. Photo- 
graphy, it is obvious, has been good to 
Warren Joli but it is equally obvious that his 
popularity and success have been deserved. 











EVERY-DAY 


“Phorocn iP 


PROVEN SHOW WINDOW DISPLAYS 


By Jack Spray 


MARGUERITE, MY WIFE, portraits of 
babies, children and women, has made it a point to 
change her 


specializing in 


window every four weeks, 


displays of seasonal nature, such as Christmas, Mother's 


except that 


Day, etc., are left in from six to eight weeks. So many 


photographers, both portrait and commercial, neglect 


this most important business getter. 

A photographer's window tells the public, through 
visual observation, the kind of a person he or she is. 
The window can tell them that the photographer is on 
the kind of pictures 
they are looking for, and will tell whether the studio 
is clean or slovenly. Marguerite washes her window on 


his or her toes and can make 


the outside every day and on the inside once a week 
except when added decorations are too numerous and 


bulky to permit moving more than every two weeks 
It's plenty of work but it pays dividends. 

The displays range in size from miniatures to 
40x60 and are all colored in oil by our special artist 
No monochromes are ever displayed in the window. 
This idea has promoted the “hand 
sales to a very profitable figure. Ninety-five per cent 


of all orders 


colored in oil” 


include at least one hand colored oil 


portrait. 


The “props” for the window are of great impor 
tance, and Marguerite, goes to great expense (purchas 
ing from Adler-Jones of Chicago) to keep her window 
in keeping with the seasons, and with glamorous set 
tings between time. Settings that appeal to the children 
create a great deal of attention and the little tots 





Iustration 









Mlustration #2 


pull their parents over to the window to look. Here are 
types of windows that will sell pictures. 

A Christmas tree, full size, with lights and orna 
ments, toys, dolls and packaged gifts beneath, with 
Santa at the fire place, a portrait sticking out of his 
sack. 

A “wishing well,” with a couple of dolls beside it— 

A 40x60 enlargement of a beautiful baby with a 





lustration #3 





full window of other pictures of the same child made 
at later intervals 

An Easter Bunny peeking over at a window full 
of lovely hand colored oils of kiddies 

A shadow box with a picture of a beauty, sur 
rounded by lovely children and girls. 


These are just a few of the ideas which Mar 49 


guerite has used for drawing business into her studio 
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through the window, which is considered the cleanest 
and most attractive on our little two block business 
street. 

This point | wish to put over. A photographer, 
like anybody else, is “judged by the house he keeps,” 
and a photographer's window is his doorstep and his 
salesman. To keep it clean and attractive will 
him; to forget and neglect it might break him. 

Illustration #1, Marguerite’s Christmas window of 
some years ago, was one of the most attractive and 
interest-drawing we have ever had. All the kiddies in 
the neighborhood, big and small, stopped and, awed, 
told their friends and their parents. They in turn had 
to look, and then tell others. 

Considerable work, 


make 


forethought and expense in 
deed, but results in sittings and sales proved it worth 
while. Most of the cost can be spread over a period 
of years, because ornaments, tree stand, lights, dolls 
and toys can be stored away from year to year and 
used again and again. 

The floor of the window was covered with white 


satin with spun glass Angel's Hair spread freely over 


it. It was our first experience with spun glass and it 
was our last. The stuff works into your skin, your cloth 
ing and anything else it touches and itches you until 
you nearly go mad. Don’t use it unless you want to 
be “tickled to death.” The cost of the Angel’s Hair 
was $3.95. 

Because portraits take longer to produce and de 
liver to your customer than other Christmas items, we 
get Marquerite’s window 


in by November 1, to start 
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filustration #4 


the people thinking about Santa in plenty of time. It 
was therefore necessary to purchase the tree, cut to 
order, from a nursery for $6.00. A metal stand with a 
receptacle for water, which cost $2.00, was very satis 
factory and the moisture preserved the needies sur 
prisingly well. 

$19.50 
tree outfits, 


The tree decorations and ornaments cost 
including 15-light 
in such a manner that each 


Christmas 
light burns 
pendently of the other. This saves the time and trouble 


two Noma 
wired inde 
of trying each bulb in the string to locate one that 
has burned out, a very disagreeable job with a window 
full of pictures, toys, etc. Usually these bulbs will burn 
day and night for months. We replaced only three or 
four in two months time. The tree was lighted day and 
night and any bulbs that burned out were changed at 
two-week intervals, when the entire display was re 
moved to enable window washing and dusting 

Beneath the dolls, empty 


Christmas boxes wrapped with tissue, seals and tags 


tree were toys and 
A tew hand colored portraits were placed in and about 
them. A miniature street lamp decorated with holly 
10-watt red light and a “shop early 
#1) cost $11.95 
and it, too, can be used again and again. This light, 
together with a flickering light beneath the fireplace, 
burned only at night. 

The fireplace and Santa Claus cost $5.95. Made 
of cardboard and cleverly constructed, it is easy to set 
up and 


glowing with a 
sign on the post (center of Illustration 


strong enough to hold miniatures on the 


mantel, but durable only for one season's use. | took 





a discarded 5x7 window sample, put it in a folder and 
pasted it behind Sonta’s bag, sticking it out over the 
rest of the toys of his load and adding greatly to the 
idea of portraits as Christmas gifts. Two pairs of stock 
ings, purchased at the dime store for a half a dollar, 
only one of each pair being used, stuffed with paper 
and with a cheap 10c doll protruding from the top of 
each, put the finishing touches to the setting. 

Placing the fireplace, with Santa beside it, on a 
cardboard box about 4’ long, |’ high and 1%‘ wide, 
with a hole 4’’x14” cut under the fire-box and covered 
with red crepe paper and sticks, and a 60-watt light 
and a windmill which revolved on the bulb 
and from the heat of it, giving the effect of flickering 
flames, proved very effective. The cardboard box was 


rotor, 


covered with white crepe paper. The cost of setting up 
this unique addition was less than a dollar, and aside 
from permitting the flickering light mechanism to work 
under the fireplace, it raised the display sufficiently 
so that the portraits would not hide it. 

A reindeer and a sled with another Santa in it, 
at the right and directly beneath Santa at the fire- 
place, though small, drew considerable comment from 
the little tots. Also well made and usable from year to 
year, it cost $15.00. 

Marguerite about 20 hand 
colored pictures in each of her window displays. They 
range in size from miniatures to 40x60’s. In this par- 
ticular window glass frames were used but, have since 
been replaced with slip-in back wood frames that don’t 
require punching holes in portraits which have a sales 
value even after they have served their purpose as 
display. She never makes a print for the window from 


customarily shows 


a negative from which a customer has already ordered, 
but chooses one of her own liking. This gives her a 


second chance for a sale. 
Now where can any photographer spend about 


$75.00 over a two month period, for advertising, any 


illustration #5 


better check 
the drawing power with his own eyes? Don’t you think 


than in his own window, where he can 
it's worth it? Try it and see for yourself! 


Now let’s have a look at Illustration #2, the 
Christmas window which we worked out for Marguerite 
for the following Christmas. Four months before the 
holiday season we toured the show-rooms in search of 
materials — and ideas. 

We chanced upon a huge oval holly wreath, with 
a large candle on each side. We visualized a head of 
a beautiful baby, placed in this oval, and decided to 
make a radical change from our window of the year 
before. 

This decoration dominates the window. The oval 
is about 6’ high by 2%‘ wide and the base is 6’ long 
The blow-up of the baby, too large for us to handle 
“farmed out” specialist 


$15.00 
the picture to fit the 


in our darkrooms, was to a 
and was mounted on Cornell board. The cost 

A woodworking firm cut 
oval and the next step was to take if to our color 
artist and get it back when finished. Two trips to a 
nearby city took care of this. The picture was too large 
to handle any other way, unless one cared to go to the 
time and expense to crate and ship it. 

Because the picture was not to be covered with 
glass, Valspar clear varnish was used to protect the 
surface, permitting the oil colored picture to be washed 
when needed, without harm. When thoroughly dry it 
was affixed to the back of the oval with screws and 
set in position in the base. The cost of this beautiful 
prop was $94.00 but remember it could be used again 
A different oval with Easter lilies instead of holly and 
with a lily encircling each candle light is just a sug 
gestion for the future. The oval can be made up 
separately and should not cost much. When through 
with our display, we recrate it in the original box and 
we can use 


store it away. Two years later it again 


because by then most people will have forgotten it 
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completely. 

The small Santa with his reindeer and sled (at 
the left of the window) and the little lamp post with 
the “shop early” sign (right) were resurrected from the 
previous year’s props in our store-room. 

A white and Plastic Snow scattered 
about the 20 oil colored portraits of kiddies, gave the 
finishing touches to the display. A box of the snow, 
enough for two years or more, cost $3.95. 

#1 and #2 will 
Photographer’’ name change. 
Little did | know when | set my wife up in her little 
studio, just 


satin base, 


An examination of Illustrations 
show the ‘Marguerite 


before | enlisted in the Navy, that we 
would later go into such large and beautiful window 
decorations. The sprawling names in the center of the 
window proved very annoying and obstructed the view 
of the displays. We 


smaller and set it over to the left, at eye level, where 


therefore had it lettered much 
we believe it is just as effective. 

This Christmas window, with a central display large 
enough to see from across the street and from passing 
autos and street cars, was a huge success. 

Taking advantage of 
“Ballerina,” hung at a national con- 
vention, we tried an idea we had often discussed: To 
use a 36x40 oil a picture 
selected by the Portrait Jury, with the whole window 
displaying other pictures of the same child, made over 
a two year period. 

Judy Kettering, Marguerite’s little subject, and her 
mother visited the convention picture exhibit as our 
guests and | made oa couple of 


Marguerite’s Merit-winning 


portrait entitled 


colored enlargement of 


“news shots” of Judy 
looking over the winning portrait. These pictures | fur 
nished to the papers as a follow-up for the 
forthcoming window. The results were surprising. We 
pasted the clippings on the window (left of Illustration 
#3) before and during the time this display was in. 


local 


We were skeptical as to how the general public 
would react to a full window devoted to one child. 
Many mothers think their child is the one and only 
and rightfully they should. A jealous mother can do 
a lot of knocking because her baby isn’t given the 
“break.” But 
complaint was 


same strange as it not one 
to our knowledge, and the 
compliments Marguerite received were far greater than 
ever before. 

The fact that Judy was a Merit 
winner, the certificate being placed just to the left of 
it, undoubtedly took some of the “sting’’ out of any 
hurt that might have been felt under any other con 
ditions. 


may seem, 
uttered, 


the picture of 


made for us and mounted on 


Cornell board, cost $13.50. The gold frame cost $11.50. 
The two 


The enlargement, 
three-feather leg pedestals and glass tops, 
bought three or four years earlier at a cost of $26.50 
complete, A spot light 
centered on the large picture made this display out- 
standing and one of the best, perhaps the best business 


have been used many times. 


pulling windows we have ever had. 


Ilustration #4 shows an arrangement which we 


often use in May, emphasizing the bride and groom 
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angle, with a scattering of women and children making 
up the balance. Again a tour of show-rooms brought 
us upon a large frame — 16x20 — on a pedestal to 
which were fixed two shelves; two separate end pieces 
completed the set. The frame had a shelf behind it 
on which to display merchandise, but | thought a 
shadow box effect would be better for our purpose and 
hod it built to my specifications. A tubular bulb the 
width of the box and at the top, furnished the illum 
ination. The cost of the three pieces with shadow box, 
was $91.37. 

The plaster of paris vase and the center piece in 
front, of the 
purchased 


same material with a glass top, were 
same display house years ago 
Both have been used 
many times. Artificial flowers for the vase cost $15.00 
and are discarded, after the window is changed. 

The fence at the back used to hold the display 
#1, #2 and #5, was of wood 
and was our original, designed and made for us at 
a cost of $48.00. The wrought-iron fence in Illustrations 


#3 and #4, while very attractive and made to order 


from the 


at a very nominal cost. items 


intact in Illustrations 


for us by a local concern, proved a disappointment 
because of its weight and the necessity of straining the 
backs of two people to lift it in and out of the window 
each week when cleaning the display window was 
necessary. The salesman for the 
would be light but believe me a derrick was 
almost required to hoist it. The cost of this was $76.00, 


one of our few errors of judgment. 


concern told us it 
very 


Our last picture (Illustration #5) shows a spring 
window devoted to babies and children with the excep- 
tion of the teen-age girl in the center. This had pink 
satin over the window floor and pink satin ribbons were 
tied on the pedestal in the center display. Pink flowers 
with big green leaves set off the center background. 

The center props were cut down from some we origi 
inally purchased for studio set-ups at a cost of $37.50 
for the unit, though this was years earlier. 
They are made of heavy pressed cardboard, very dur- 
able and have been repainted often to harmonize with 
different color combinations. We have found ordinary 
the old color can be 
washed off and the new color applied. Its fast drying 
quality is a great help. 


several 


calcimine very satisfactory as 


The two three-feather pedestals which appear in 


Ilustration #3 were again brought into play as was 
the plaster of paris vase mentioned before. Twenty-four 
oil colored portraits ranging in size from miniatures to 
11x14 and displayed in all glass frames, of a type we 


have since discarded as impractical as stated in the 
first part of this article completed the set-up. 
It is the 


that one 


firm belief of Marguerite and myself 
should not neglect giving window displays 
much thought, and should not skimp on the expense of 
props that will help make the photographer's establish 
ment different and appealing. We have learned over 
the years that what we spend on our windows in money 
and time, is actually the cheapest investment, when it 


comes to producing tangible returns, that we can make 





IDEAS ‘ROUND THE GLOBE 








SMART STUNTS OF FOREIGN STUDIOS 
BY E. ANDERSON 


THOSE PHOTOGRAPHERS who are fortunate enough to 
see for themselves some of America’s more modern 
studios while on vacation, or on trips to conventions, 
usually return to their own establishments with a burn 
ing desire to go and do likewise, when and if the 
pocketbook permits. At the same time it is well to 
remember that we over here have no monopoly on 
novel or bright ideas, so perhaps the following brief 
description of what a few studios are doing in other 
countries may be worth clipping and filing with the 
other suggestions being gleaned by many who are 
planning “dream studios’ of their own for the future. 

Suppose we first go “down under’ to Melbourne, 
Australia, and look at a portrait and commercial studio 
there which is the pride and joy of its owner, and 
understandably so. The entrance is fitted with “seeing 
eye” portals which actually speak! In other words the 
studio doors open automatically as customers and 
others approach and pass a light beam which operates 
a photo electric cell. That's not too new, we know, 
although if any American studio is using this stunt, 
we have not heard about it. But something really 
new has been added in this case. The door operating 
device is also connected to a recording machine and 
loud speaker so that, as the potential customer enters 
and the door closes behind him he hears: “Welcome to 
Dunn‘s Photo Studios. Please have a seat and the 
photographer will be with you in a moment.” To avoid 
monotony this greeting is changed from time to time. 
In the case of a fairly busy establishment it should be 
possible to use a series of successive greetings, none 
quite alike, so that constant repetition of one welcome 
would not make the whole idea seem foolish to those 
already in the reception room. If such a plan, during 
its first few months of operation, would not pay for 
itself in local word of mouth advertising and prob- 
ably newspaper publicity as well, we miss our guess. 


Still another idea at this studio, and one which 
helps to pass the time for the occasional visitor who 
cannot be served immediately, is a “color wheel” in 
the reception room. This, when turned by the visitor, 
makes it possible to bathe a certain section of the 
room in not one but 17 different colors, running the 
gauntlet from baby blue to firehouse red, from brilliant 
orange to dazzling purple. This does more than pass 
the time; it affords a prompt conversational break for 
the photographer which he can lead into the importance 
of proper lighting in creating certain effects of char 
acterizations, whether in monochrome or color. 


Moving halfway around the world to Nairobi, 


Kenya Colony, in Africa, there is a studio owner who 
can really and truly boast that his place not only looks 
good but smells good. He has installed a scent bomb 
dispensing unit which periodically exudes a blended 
symphony of woodland aromas. Pine, balsam, spruce 
hemlock and other denizens of the forest have their 
aromas mingled to provide a parade of scent which 
is truly invigorating. It is appropriate as well because 
wall panelings and furniture throughout are of knotty 
pine and therefore harmonize with this artificial 
atmosphere. As is the case in some studios in this 
country which have already been featured in these 
pages, any part of the studio as a result of the 
furnishings and panelings becomes appropriate as 
a background for numerous types of portrait charac 
terizations, and especially for groups because of the 
homelike effect. 


One reads a lot in American publications about 
tape and similar recording machines and there are at 
least a few studios in this country which now make 
tape recordings of weddings. This of course means 
taking the recorder to the home and the church 
One studio in Paris, France for there are tape 
recorders there, too specializes in making recordings 
at the studio in connection with regular portrait sitings 
especially of babies and children. The owner of this 
studio has also worked out what seems to be a new 
variant of the recording idea: he sells the owners of 
industrial establishments and even stores on the idea 


of a “picture story” of the business plus a verbal story 
on tape explaining its background, when established, 
lines handled, actual operations, personnel employed, 
volume of business, types of service rendered, and so 
on. Now that picture stories in stereo are becoming 
increasingly popular for the use of salesmen, accom 
panying them with such a running commentary on a 
portable tape recorder should seem like a logical 
development. 


Finally, and to move a bit nearer home, an enter 
prising photographer in Mexico’s capital of Mexico City 
has designed a “drive-in studio. The customer, often 
a tourist, need only drive his car beside the establish 
ment and he and his passengers are photographed in 
and/or around their car. Hurry-up service on finished 
prints is provided as a matter of course. And, taking 
a tip from the gas stations, a clean and comfortable 
rest room and makeup bar help to draw patrons. An 
added attraction is a goodlooking carhop who, when a 
car approaches and honks its horn, comes out and 
explains details and prices 
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The Idea Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











HOT WEATHER CAR PROTECTION FOR 
LOADED HOLDERS 


BY LE ROY HEBERT, ARLINGTON, MASS. 


Carrying spare loaded film holders in plain sight in 
an automobile is an invitation to thieves so most photo- 
graphers store them in the glove compartment or the 
much safer locked rear compartment. This is all right 
in cool weather but on hot summer days the tempera 
ture in such confined places can rise sufficiently to 
affect the film seriously. My solution has been to place 
my film holders inside the heavily insulated paper 


bags used by drug and food stores to protect ice 
cream and frozen foods. These not only keep out the 
heat and cold too, for that matter — 


the holders against road shocks. 


but also cushion 


FIXING LEAKY FILMHOLDERS 
BY KENT BELLAH, SAINT JO, TEXAS 


Everyone knows how much grief leaky filmholders can 
cause and it is all uncalled for because you can keep 
them in tip top shape even if you are not very handy 
with tools. Most leaks start with worn hinges and your 
chief repair need is a few yards of filmholder hinge 
tape, which is inexpensive. Usually this tape is sharply 
creased. Remove ihe crease by steaming the tape for 
a few seconds over the spout of a kettle of boiling 
Remove the old the holder and 
lightly sand off the old dried 
glue. A finger nail emery board is ideal for the pur- 
pose. Trim a piece of tape to the exact size needed 
and apply a thin coat of glue to both the holder and 
the tape. We use Le Page's glue and find that too little 
is better than too much; also the glue will 


water. tape from 


surface to remove all 


spread 
thinner and easier if both surfaces are wiped with a 
moist cloth before application. Leave the glue to set for 
about five minutes, until it is almost dry, and you will 
not have to use a clamp of any kind. Now press the 
tape in place, smooth it out with a match stick and 
lay the holder aside to dry. After a couple of hours, 
partly open the hinges so they will not stick to the 
holder. Then allow fully 48 hours before using. We 
complete the job by refinishing the holder with dull 
black Kodak Brushing Lacquer #4. 


Professional 
Photographer 


September 


1953 


The Marketplace 


(Continued from page 24) 





lumax Manufacturing Co 
Flash Unit, 
photoflash dry cells; weighing only 2%. Sixty cent set 
batteries produces 150 flashes each 1/1,000th second duration 
with 12 second cycling time. Tube is G-E FT-218 with 10,000 
flash capacity. Bracket fits any camera; shows 
when ready to flash. Size 5”x5'2"x2" 
builtin reflector are aluminum 
cameras; for 
release socket 


present new portable Lumox 


Electronic speediight 


complete using four D-type 


indicator 
Case and 
attached all 
non-synch. used with electro tripper in cable 
Price $49.95 without bracket or synch. cord 


neon 
specially 


Easily synch 


Willoughby’s, 113 W. 3lst St., 
dusting lenses, negatives, slides, etc., 
fine quality brush in plastic holder attached to rubber bulb 
Squeezing bulb blows dust away; brush removes remaining 
particles. Is 42” high; has protective plastic cap with one flat 
side to prevent bulb from rolling. Price $1.25 


New York 1, offer for 
Post Blower-Brush: soft, 


Burke & James, Inc., 321 S$. Wabash Ave., Chicago 4, 
present Essenkay Adapter which makes possible using Bantam 
color film with any of 22 popular 120 and 620 roll film cam 
eras. Adapter consists of four 
and one siotted), mask for screen, metal exposure 
frame reducing mask and take-up spool — costs $5.95 
of camera should be specified when ordering 


spool extensions (three plain 
viewing 


Name 


. Circle Flash Co 
speedlight outfits, 
closeup photography 
with Series 


12 different 
volt, for 


has ready in models to fit 
Flash Attachment, 450 
Weighs only few ounces; fits around lens 
6 adapter ring; slips 
Necessity for physicians, dentists, 
light, gives shadowless flash, 
setups. Price $39.95. 


Circle 
on or off in one second 
scientists, etc. Being ring 


eliminates complicated lighting 


Ansco, Binghamton, N. Y., realizing that standard photo 
flood illumination for 
popular all 


indoor photography is becoming more 
the time, are changing the color 
Ansco Color Tungsten film from 3,200° K. to 3,400° K. to 
meet photoflood requirements. This applies for the present 
only to 35mm and roll film sizes, and not to sheet film and, 
as the change will be gradual 

generally available for some time 
should therefore be checked 


the proper light source is used 


temperature of 


the new film may not be 


Instruction sheets in film 


boxes carefully to make sure 


Burke & James, Inc., 321 S. Wabas5 Ave., Chicago 4, 
have exclusive distribution for Miniflash B-C Flash Gun (lowest 
priced on market) with four inch metal detachable reflector 
““Unitach’’ attachment all cameras either in 
accessory clip or compact, light 
(actually pocket size), uses regular 22'2-volt condenser battery; 


has builtin bulb ejector; body of unbreakable Polysterol; avail 


device permits 


tripod socket. Small, weight 


able with either A.S.A. or Prontor cord for pre-synch. cameras 


Price $5.50 less battery; battery $1.15. (Illustrated) 


Miniflash B-C flash gun 





Latest Solar interval timer Dormitzer’s newest 
Synctron speed 
light 


“4. 


Burke & James, Inc., 321 S. Wabash Ave., Chicago 4 

announce new Solar Interval Timer for only $9.85. Large dial 
reads one to 10 minute periods divided into 15 second intervals; - Dormitzer Electric & Mfg. Co., Inc. adds to line new 
inner dial is calibrated to 120 minutes in 10 minute intervals inexpensive (only $69.50) Synctron Model 215 Speedlight 
Black face with white hands and numerals. Mechanical hand operating at negligible cost per flash. Flashtube is new, effi 
wound spring. All metal, finished in black crinkle, with 4” cient G-E 118. Unit is 2'%"x6%"x5'%4" high, weighs only three 
square dial. Sets by hand to ring alarm at end of desired pounds; delivers full 3,300 lumen-second light output with 75 
period. (Illustrated) watt-second energy storage; plugs in any 115-volt a.c. outlet 
Power pack and lamp head encased in tough though light 


‘*Synctroplex’’ housings which will not chip or corrode. Guide 
General Binding Corp.’s newest addition to line of 


numbers are 160 for monochrome high speed pan 26 for 
plastic binding equipment for photographers is PB-5 Combo, first 


Daylight Ektachrome. Flash duration is 1/3,000th second 


unit capable handling both punching and binding operations recycling Hime six fo elehf seconds. {illustrated) 


Low cost desk top unit weighing only 847, 11%" long, 
8%" wide, 4'2" high. Binds either full length or in dual style 
with short strips top and bottom of binding edge. After 
placing plastic binding strip on machine's vertical fingers, 


Ansco, Binghamton, N. Y. have single-solution replenish 
able liquid fixing and hardening solution called Ansco Liquid 
Rapafix, offering 50% greater working life and fixing 
than conventional powdered fixers Is old as liquid 


speed 
operator moves handie back which opens rings and permits 


concen 
insertion punched covers and photos (already punched up to trate for both working solution and lenisher. For working 
10 simultaneously on same machine); moving handle forward both dilute with three parts water; for replenisher, use full 
closes binding strip and album is complete. Built for years strength. In small tanks without replenishment capacity is 125 
of service; costs about one third price of former equipment rolls 120 film or equivalent. In 3% gallon tank, replenished 
necessary to do same job (Hlustrated) working life is 1,750 rolls. For machine processing 48 gallon 


tank, replenished, will fix and harden 28,000 rolls before 


Plastic binding outfit 
— the PB-5 Combo 


replacing Comes in disposable five gallon lacquered steel 
pail, lined with chemically inert polyethylene bag with re 
tractable pouring spout. No deposit and need not be returned 
eliminating handling heavy glass carboys. Empty pails have 


many practical uses 


Stratfield Company offer for only $14.95 new Lite Tite 
Darkroom Ventilator All metal 12” diameter unit, easy to 
nstall, fits any wall of any thicknass, interior or exterior 
Finished in brown wrinkle with chrome. trim is completely 
weatherized. Quiet 8” blades change air of average darkroom 

every two minutes 

Wollensak Optical Co., Rochester, N. Y. announce that 

all their current lenses which contain cemented elements are Jen Products, Inc have branched ovt with new Jen 
now temperature protected through the use of the best thermo SuperStrobe 110 wati-second Portable Speedlight, first devel 
setting cements. Such cements are completely unaffected through oped for Army use, now commercially available. Charges in 
a temperature range of 160° F. to 60° below zero F. This, three to five seconds, produces 3,000 flashes from set of two 
claim Wollensak, is something new in the manufacture of 225-volt dry cell batteries, enclosed in shock proof, anti-slit 
standard lenses for movie or still cameras or enlargers hip case made of Royalite with eight foot cable connecting 
to flash head. Weight 7'22. Flash head of chrome plated 


aluminum, housing tube reflector and trigger circuit 
Meyer Opticraft, Inc. have something different in small, 


folding, compact Pocket Stereoscope for viewing, on table or 
any flat surface, stereo prints up to 3” square. Has 2'/4«x 
magnification and interpupillary adjustment. With black enamel 
finish, in fine grain leather case, $4.80. (Illustrated) 


reported to be smallest, lightest, most efficient, giving greater 
light output than comparable units though weighing only eight 
ounces. Guide numbers are 55 with daylight color film, 350 
with Super XX at normal development, 160 with Polaroid 
film. Changes instantly from battery to a by removing 
battery pack and snapping on a.c. pack weighing only 342 
Easily mounted to any camera. Price complete with a 
$130.90; with battery pack less batteries $11 

packs less batteries $138.90 


Lee Salsbery 


Continued from page 34 


Meyer's ment ranges from a 2'%4x2'%, Rolleiflex to 8x10 Dear 
pocket dorff view cameras (he has three of these). He also 
stereoscope hos three 4x5 Graphics and a 4x5 Eastman view 
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3 Write for prices or send film 
7273 Santa Monica Boulevard 


COUNVKTTED O°. O, Hollywood 46, Colifornia 


camera, He owns one of the most complete assort 


ments of Goerz and Eastman lenses in the area, with 
focal lengths from 35%" to 24’. He uses several types 


of dryers, including the Pako Seamless. His entire 


studio operation is air-conditioned, Lee says that he 


is willing to invest in equipment which he now may 


use only once or twice valuable for 
specific assignments. An example of this is an assign- 
State 


assignment he 


a year if it is 


ment for the Central America. 
added two 
4x5 Deardorff Special, a tripod, a reflective type meter 
light 


camera, The 


Department in 
For this one lenses, a 
(he uses incident 
Polaroid Pathfinder 
on the trip. He now takes it on all out-of-the-country 
trips 

Although he is 


meters at the studio) and a 


latter was invaluable 


enthusiastic and young, Salsbery 
strives patiently for quality and does not seek a quan 
tity of work. He believes in serving a limited number 
of clients thoroughly rather than a great number on 
a catch-as-catch can basis. His prices are higher than 
those of the 


average clients 


know the extra time, attention and quality they are 


photographer but his 


receiving and consider the difference in rates a bargain. 


He is not unlikely, however, to undertake any 
assignment that appeals to his business as well as his 
artistic sense. He took the only third dimension photo 
graph of the United 


States, and his was one of the first of a few studios 


Harry Truman as President of 


in the country to try three-dimension single-shot photo 
graphy 
His trade has 


built 


many 


been up over a period of 


years so that he has customers returning, but 
in any new assignment Salsbery has a keen sense of 


the market potential. 


One sense 
and the quality of his art support his extensive invest- 
ments in scientific apparatus and the time he spends 


in’ research 


suspects somewhat that his business 


on a new procedure; but he maintains 
that his art and his equipment are interdependent. 
He will point out that he can produce a spotlight 
as small as one inch in diameter or flood a subject 
thirty-foot light. 


and then brilliance 


with a circle of He can set a spot 


reduce its without changing the 


size. He can determine many results scientifically in 


advance. 

For one color assignment it was necessary for the 
studio to create an 85B filter large enough to cover 
an area eight by twelve feet. Three rolls of cellophane 
and four gallons of 85B stripping solution were used, 
and it took two days to spray the solution evenly while 
constantly checking with color temperature meters for 
correct filter action. Salsbery believes in investing time 
this way. He believes in research. 

The Ad Clubber 
nation’s top 


reported: ‘Salsbery 
color experts at the 
New York. 
ideas 


visited the 
Eastman labs in 
Rochester, 


about his 


They, in turn, got so excited 
and equipment that they predicted 
great things from his work. Apparaently 
bright and a colorful and dramatic 


color trail blazer Lee Salsbery!’’ 


GRAFLEX CONTEST 


CONTINUED FROM PAGE 38 


With the exception of Mr. 
help but feel that judges are not in 
sympathy with professional photography, either profes 
sional portraiture or commercial and illustrative photo 
graphy as these are practised by those who consider 
themselves members of the profession. At the same 
these photographs the best submitted, 
in their considered judgment, we wonder if any really 


there is a 


future, one, for 


Keppler we cannot 


most of these 


time, if were 


worth while professional photographs were entered 
This brings us to what we believe to be the crux of 
the whole matter, the apathy of most professionals. 
We are convinced that the great majority of profes- 
sionals have available, and are using daily, Graflex- 


made cameras. We also believe that without 


making 


a single extra negative most of these professionals 


produce in the course of each year any number of 
photographs better than those shown. It won't be long 
before another Graflex contest will be announced and 
we sincerely hope that when it is every reader of 
this magazine who has a Graflex-made camera will 
compete. Let's make sure that professionals walk away 


with the prizes in the next professional classification. 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
© postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 











REPRESENTATIVES: Top commission paid to demonstrate fasci 
nating new automatic equipment in studios Write stating 
experience and preferred. If you are fed up with 
studio work here's a pleasurable way to make money on the 
rood. Write B-53 care this journal 9-1 


territory 


HOME PORTRAIT crew, solicitor or camera man for 
type operation, including color. Any reasonable deal. G 
Lainson, 3131 Oakdale, Houston, 


highest 
Allen 
Texas 9.1 
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FOTOFLAT IS FIRST... 


Fotoflat, the completely automatic Dry Mounting 
Press is number one seller in America. Dry 
mounts photographs up to 16 x 20” in one 
operation, up to 36’ x 108” in sections. Perfect 
for colored prints, and other delicate materials. 
Four models to choose from. Free Tacking Iron 
with each model. 


Fotoflat Mounting Tissue, specially designed 
for Fotoflat presses, permanently dry mounts 
photographs in 3 to 5 seconds. 


Send for catalog on Fotoflat presses and ask for FREE 
TISSUE SAMPLE. We'll send you six 8” x 10’ 


ae 5 


INCORPORATED 


sheets at 





SHELTON ® CONNECTICUT 








“We couldn’t get along without our PAKO Dryers” 


+ ++ says Miss Hope White, the third generation of Whites to operate the White 
Studio, 26 West 58th Street, New York City. 


“Our PAKO Dryers have been one of the best invest 
ments we have made in mechanizing our print production 
As official photographers for the U.S. Military Academy 
at West Point we faced the problem of increasing our 
production and maintaining our high standard of quality 
when the enrollment was increased trom 1200 to 2400 
cadets. The installation of two PAKOMATTE Dryers 
solved this problem for us. They more than doubled o 
matte print drying capacity, produced better quality 
prints and did it in less than the space used before 
Glossy prints for the year books and annuals of our pri 
vate school customers are dried on our PAKO Economy 
Dryer. 

We feel that this PAKO equipment has been indispensable in help 

ing us to deliver the high quality prints our discriminating clhentele 

demands and has proven to be a profitable investment for us 

You too can find an answer to your photographic processing problem with 

PAKO Print drying equipment 


Ask your PAKO Distributor for details or write direct to 


PAKO CORPORATION 


1010 LYNDALE AVE. NO. MINNEAPOLIS 11, MINNESOTA 
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Giln-Pod “eisenr® 
Y 
In. P ULOG 4 bhen 


There’s money in 
PHOTO MURALS 


PPAHHHHH © ©BHHG © 


Photomurals ofler the photographer unlimited 
possiblities for doubling bis income without 
buying extra equipment You make the 
negative, we mate the lifelike enlergement 
you make the EXTRA PROFITS 


LEARN HOW ftom 


ibn. Ant Murals 


926 N. MIAMI AVE. 
PHONES 9-7493 oR 9-9745 
Miami 


Largest Photomural Plant in the South 


NA 


Photo Murals - Political Enlargements - Theatrical Blow-ups 
Photographic Wall Murals 
Makers of the Lorgest Giant Murals in the Country 





LOW PRICED SCHOOL & CLUB FOLDERS 


PHOTO MOUNTS 


Send $2.00 for large variety sample 
assortment folders and easels. 
Wedding, Baby, STEREO 


ALBU 


Musical, Non-Musical, 








We Pay HIGHEST PRICES 


FO 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 











CONTROL WITHIN 'A°F. 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 

Wm back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
CO., 3403 OAKTON, 
SKOKIE, ILL. (ppas) 


Send for 


Circular 
PD.358 


THERMOSTATIC WATER MIXER 





262 W. 22nd Street. New York 11. N. Y.. WA. 9-5044 








CHEMICAL DEHYDRATORS 


Made in several sizes for drying photographi« 
films, without heat, in cabinets, rooms and 
processes. Prices from $60.00 to $400.00 


THE H. P. KAUFMAN CO. 


13215 Roselawn Ave Detroit 4, Mich 








AGENTS WANTED — Resident commission salesmen in various 
territories with car to call on photographic studios, for reput 
able manufacturer of photo mounts. For complete information 
state experience in selling photographic studios, kind of lines 
now selling and territory you travel. Write N-42 care this 
journal 7-3 


WANTED GOOD photographer who wants steady work in 
established studio State qualifications, age and = salary 
expected, with small recent photo. Write Cubberly Studio, 38 
S. Sandusky, Delaware, Ohio 8-2 


UNUSUAL OPPORTUNITY for man and wife team to take full 
charge wonderful studio with excellent reputation grossing over 
$15,000.00 for past years. Portrait and commercial. Percentage 
basis to right party with possibility to buy later. Other inter 
ests compel this move. Southern Florida. Write C-83 care this 
journal, 9-1c 
PORTRAIT PHOTOGRAPHER — For top position with old, well 
established highest quality studio. Must be reliable, exper 
ienced and permanent. The very best working conditions in 
lovely Tidewater Virginia. Write A-28 care this journal, 9-1 


DARKROOM MAN — Printing and processing for old well 
estcblished quality studio. Must be reliable, experienced and 
permanent. The best working conditions and in Tidewater 
Virginia. Write A-29 care this journal 9-1 


DARKROOM TECHNICIAN Permanent position for experi 
enced photographer (wedding coverage) with thorough exper 
ience as darkroom technician. Send letter stating age, expected 
salary, references and recent photograph to House of Portraits, 
1252 E. Market St., Warren, Ohio 9-1 


EXCELLENT OPPORTUNITY for well educated, refined portrait 
photographer of 30 to 40, who wishes association with well 
established and growing organization; to be assistant to present 
well known Master Photographer. Must be trained in business, 
modern efficient operation of camera room, retouching and 
darkroom production Very modern, independent studio in 
central Great tLokes area, well equipped, air-conditioned 
throughout. Insurance, health and vacation benefits. Position 
now open but not necessary to fill until February 1954. Write 
W-43 care this journal 9-1 
WANTED EXPERIENCED printer and cameraman for portrait 
studio in state of Washington. Steady position good salary 
Studio has modern equipment and good working conditions 
No coupons. State full experience record in first letter. Write 
M-37 care this journal 9-1 


WE CAN SAVE YOU MONEY!! 


use all or @ porticn of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 

“The Photographer’s Finisher’ 
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Your biggest profit- maker 
is COLOR 


Everyone wants color! Marshall's 
famous low cost color process puts it 
within everyone's reach. No expensive 
process prints are needed—any 

standard MATTE OR SEMI-MATTE finish 
will guarantee perfect results. 
Marshall's, for over twenty years, 

has used scientific research to develop 
the most effective colors for clear, 
permanent tones of unvarying uniformity. 


Sell color with every job! Use you: samples to 
tell the story quickly! Use Marshall's to tell it well! 


There's a Marshall’s Photo-Oil Color for every need... 
for military uniforms, ask for Marshall's Air Force Blue, Khaki and Navy Blue. 


the most popular color process of all! 


MARSHALL’S 


PHOTO-OIL COLORS 


John G. Marshall Mfg. Co., Inc., Dept. J9, 167 North 9th Street, Brooklyn 11, Y 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, SBovd 1 
Export Dist.: Cinefot International Corp., 303 West 42nd Street, New York 36, N. Y 


PHOTOGENIC Home feo SPEED Lis LIGHT 








The SPEED LIGHT Preferred 
by most Professionals 


Appointments and new business are 
easier to get— 


Only two-minute set-up. 


Ample illumination for children, family 
groups, club groups, animals, events— 


Completely portable— 


two self-contained Speed Light units, 
100 watt-seconds each. Trigger either 
one from camera, other fires through 
foto eye. Closes into attractive carry 
ing case weighing only eighteen 
pounds. 











For name of nearest Dealer, write 


The Photogenic Machine Co. 


Available also with 200 watt-second units. Youngstown 1, Ohio 











59 


Professional 
Photographer 
September - 1953 





60 





Ultra High Power 
At 1/10 Cent Per Flash! 


@ Operates 1, 2 or 3 lamps 
@ 150 flashes per battery 
charge at full power — 300 
flashes at half power 

@ Automatically synchronizes 
to all “*X’’ of ‘'O’’ delay 
shutters, at all speeds—adjust 
able to shutters with time 
delays 

List, without lamp or 


NEW EFFICIENCY, reflector $136.50 
T-120-M Camera Light 44.50 


VERSATILITY AND T-120-LD Ext. Lights, 
DEPENDABILITY each 40.50 


AMGLO 
Py dele) 
Speedlight 


Ask for literature on all Amglo Speedlight Units. 


AMGLO CORPORATION 


2037 West Division Street, Chicago 22, Illinois 


The Famous HARRISON 
PRINT -IN BACKGROUNDS 


are still available. Full details on request. 
We also offer the finest 
OIL COLORING 
on canvas or paper. 
Write for prices. 


S. HARRISON 


167 Pinewood Place Teaneck, N. J 














Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ad 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it moy be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











STUDIOS FOR SALE 


PORTRAIT, COMMERCIAL studio and camera store doing good 
business, located in southeast Texas; downtown location, ground 
floor. Jet flying base and college town. Cash or terms. Owner 
retiring. Write N-44 care this journal 9-1 


LEADING STUDIO in Long island. Doing large wedding and 
portrait business. Price $8,000.00; terms. Phillip Kaye, 92 N 
Franklin St., Hempstead, N. Y 9-1 


PORTRAIT, COMMERCIAL — only studio in city 7,000, plus 
four surrounding communities Newly redecorated Business 
increasing. Price $3,000.00. Write Box 97, Somersworth, N. H 

9.1 
EASTERN PENNSYLVANIA, long established studio in college 
town of 65,000. Fully equipped. Owner retiring. Low overhead 
A wonderful opportunity for a young married couple. Write 
H-38 care this journal 9-lc 





FOR SALE — Modern, completely equipped studio located in 
the San Joaquin valley, California. Can be operated by couple 
For further information write F-66 care this journal 9 
STUDIO IN Central Minnesota county seat town. Nearest com 
petitor 32 miles away. Ground floor in business district 
Grossed over $15,000.00 for last four years. Six high school 
studio and candid weddings for entire county. Wholesale and 
retail Kodak finishing plant with retail camera counter, fram 
ing. Ordinance vs. Kidnapping. Sales price $19,800.00 include 
building, apartment upstairs, latest in equipment, all inventory 
(Have about $11,000.00 worth of new equipment alone.) 
Reason for selling — just tired and want a long vacation 
Write £-15 care this journal 

PORTRAIT, COMMERCIAL studio complete with furniture, fix 
tures, good equipment and well stocked. Located in heart of 
very active Oil Basin. Grossed $18,000.00 last year; doing 
more this year. Health demands a sacrifice price of $4,500.00 
Maxwell Studio, Hobbs, New Mex 9.1 
PORTRAIT STUDIO. Large drawing area. Established 1927 
Ideal for couple. Edlands Studio, Cooperstown, N. D 9.1 





for 46 years -and with satisfaction 


— professional photographers Blue Print and Photostat 
workers — X-ray and chemical laboratories — school and 
industrial plants — all have used Probus Paint 


WOLFF & DOLAN 337° Fae 3 
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Md. 


is our business 


A ( SEND FOR Pras cone 


“ 


WOLD AIR BRUSH “<< 





A NEW versatite 


eatin Te 


FLEXIBLE WARM TONE z 
PROJECTION PAPER PHOTO 


with SPEED, ror THE stuDIO 
cL ARSRRPEARE RSI 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


THE GEVAERT CO. OF | pk. 
423 WEST 55TH ST, ‘WEW RK 19, : : sample request 


150 W. WALKER DR. oe to our New York Office 


stating surface desired. 





Increase Your Orders — Use PIERCE b RU N EKA U a 
BUDGET PLAN the finest tripod buy 


of selling portraits . . . con- STURDY... 


tract forms . . . ledger 5 95 tubular construction 
sheets . . . signs and en- se «= cross-braced to elim- 


inate vibration. 
COMPLETE QUICK 


NEW FALL CATALOG NOW READY! % ADJUSTMENT . . . 
Sent FREE on request... NEW ITEMS! from 24 to 54 inches, 
Fido—Walking Dog $2.50 360° panning. No 
ig 9 oy ante on 2.50 cranking necessary. 
og Puppet wit -D. squeakers 2.95 
Magician’s Rabbit looks alive 4.95 PNEUMATIC 
Canary Bird (and signs) whistles 1.00 CUSHION ...: 
Cocker ws Animal—lambswool 1.95 Lowers camera smooth- 
15 Bags of Toys (give-aways) 2.00 ly. safel 
/ / safely. 
8 Balls (assortment—all styles) 1.50 Ys i y 
Samples 30 Toys for Give-aways 2.50 LIGHT ... 
6 Different Noisemakers (terrific) 1.00 weighs less than 9 Ibs. 
Giant Froggy——makes noises, etc. 1.95 
Mr. Squaker (Duck—noisy) 1.95 DURABLE hae 
Bird sings in cage (with signs) 2.95 will last a life time. 
PHOTO MAILERS — PROOF ENVELOPES — ENVELOPES ASK YOUR DEALER = 
Write today for big NEW 1953 Catalog! pet Pl A Nt 


PIERCE Company =," FOX PRODUCTS CO. 


al i h— el - 
Se ee eee Se See 4716 N. 18th St. Philadelphia 41, Pa. 


closures. 
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A Press of the Button 


7 
=| 




















v¥v OPENS THE SHUTTER 
v¥ FLASHES ELECTRONIC LIGHTS 


¥ PRINTS NAME OR FILE 
NUMBER ON NEGATIVE 


v¥ CLOSES THE SHUTTER 
¥ AND ADVANCES THE FILM 


Complelelylulomalie! 


BEATIIE 


The FIRST, and 
Finest Truly 
AUTOMATIC 

PORTRAIT 
CAMERA 


Accepting 100 tee of 70mm perforated or unpertorated roll 
film in a magazine, the Beattie Portronic gives you 325 pictures, 
size 24) x 34% Pertect tor yearbooks, graduations, portraiture, 
military camps, and Santa Claus pictures. An interchangeable 


45mm magazine is also available 


Write us today, and we will rush full information and the 


name of your nearest dealer 
we raphic 
ucts Inc. 
an Romaine St., Hollywood 38, Calif. 
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Draw Track Backg \ 
Diffe rent Settings Juich 21~1 PORTABLE 
(colored monks or velou ROLLER SCREEN 
2-in-1 Black & Gray 
eversible cloth @ mou 
54” width roller x 6" 

72” width rollerx96” $18 

72” screen & 2-stands $34 

(wall style to 150” wide) 

CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr Chicago 6 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing service at reasonable prices. Fine quality 
ond fast dependable service known the country over. 


Write for ~QSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 














PORTRAIT STUDIO, the best in this nice school town of 10,000 
plus territory. Air Force base and school contracts. $2,350.00 
Small apartment to live included. Write Mr Photographer 
P. O. Box 336, San Marcos, Texas 9-1¢ 
PORTRAIT STUDIO in Kansas. Speedlight equipped. Good 
going business for man and wife. Living quarters included 
Good cold water and plenty of it. No-flood town. Too much 
work for present owner to handle properly. Write immediately 
if you want te get busy with fall work. Write C-84 care this 
journal 9-1 
RETIRING, OFFER my studio one-half list price. Rent $100.00 
including apartment, Rolling studio separately. Portronic and 
speedilights. Pelham, 110S Claibourne, Mobile, Ala 9-1« 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blivd., Chicago 
4, Ill. HArrison 7-2446 4-tf 





COLORING — PRINTING — RETOUCHING. Quality guaran 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-tf 


NEGATIVE RETOUCHING, etching. Fine stroke style. Print 
with little or no diffusion. Any quantity. Fast mail service 
Haase, 53 Plott Ave., Rochelle Park, N. J 7-3c 


QUALITY RETOUCHING for the discriminating photographer 
Prompt and efficient service. Atlanta Studio of Retouching, 
P. ©. Box 4401, Atlanta 2, Ga 7-6c¢ 


QUALITY RETOUCHING. Good service; reasonable rates. George 
Klein, 52 Piquette, Detroit 2, Mich 9-2¢ 


NESSEL, CHICAGO area’s better retoucher. Try me and see 
Paul A. Nessel, 1033 Erie St., Oak Park, Ill 9-1 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave Toledo 6, Ohio 








EVENTUALI 

W h ‘ Not N¢ YY 
Transparent—Baby Stays “Put” 
Slickest Thing You Ever Used 
NICHOI BABY 


Write For Free Cuedier 
or Send Check $14.50 
325 Mill St. Bristol, Pa 














Schedule of Coming Conventions 


(The sooner your organizati date re established and listed he 





Organizations City Headquarters For Information 
Hotel Write 








Prof. Photog. Assn. Sept. 20-21 Parkersburg Chancellor Charles F. Graber, Sec., 384% 
of West Virginia llth St., Wheeling 








Panhandle Prof. Oct. 24-25 Amarillo, Texas Herring Mrs. Olga B. Eldridge, Sec., 
Photog. Assn. 109-11 W. 9th St., Amarillo 





Prof. Photog. Assn. Jan. 31- New Orleans Monteleone Donald D. White, Sec., 705 
of Louisiana Feb. 1, 1954 Virginia Ave., Bogalusa 





Arkansas Prof. Feb. 13-15 Fort Smith Goldman Don Winters, Sec., 
Photog. Assn. 2605 Kavanaugh St., 
Little Rock 





Photog. Assn. Feb. 28-Mar. Lansing Olds Frank LeClear, Sec., 
of Michigan 508 Hollister Bldg., Lansing 





Ohio Prof. Photog. >» ee Columbus Deshler- James R. Israel, Sec.. 9 W. 
Assn. Wallick High St., Mount Vernon 





Arizona Prof. 5-2 Phoenix Mrs. Byrl Waller, Sec., 
Photog. Assn. 331 W. Washington St., 
Phoenix 





Southwestern Fort Worth, Bob Easton, Sec., Box 946, 
Photog. Assn. Texas Muskogee, Okla. 











PROFESSIONAL RETOUCHER desires piece work. Work expertly WILL TRADE my studio in small town in Texas, with school 
done. Moderate rates. Send sample negative to: William Ayers, contracts, doing fine work, for yours in any other state. Must 
P. O. Box 446, Youngstown, Ohio 7-2¢ be good business and located in big town. Mrs. Serrato, 1605 
CUSTOM RETOUCHING for the professional photographer. Per- West Martin, San Antonio, Texas 9-le 
sonalized attention. Skillful corrections. Send sample and state WANTED: STUDIO, portrait-commercial, studio camera supplies 
requirements. Planet Retouching Service, 89 Sigourney St., Street floor, anywhere U. S. Consider apartment attached. State 
Dept. A, Hartford 5, Conn 9-3« ull information first letter. Cariton Di Carlo, 819 18th Ave 
LEARN RETOUCHING and etching from professional retoucher Irvington, N. J. 9-1¢ 
Complete course, portrait retouching. Helen Love, Rt. 2, Box 

9-1c 
OPAGUING, RETOUCHING, etching ond negotve correct 10 CET AMEAD & BHATOPRAPHY 

= , etching an negative corrections . 

by experienced retoucher. Prompt service and reasonable prices STAY AHEAD IN 
3x5, 50c; 5x7, 75¢ and $1.00. Kenneth E. Gordon, 321 Church 


You must know and use latest equipment, 
dhs seca ya = tricks-of-the-trade.”” Low SHORT-TERM 


MISCELLANEOUS ae tue tit se Ale Maia tae 


Big FREE book. Write, call, phone TODAY! 
ZINC PHOTO engravings. 6 square inch only” $1.80. Quality NEW YORK INSTITUTE OF PHOTOGRAPHY 
work. Write for price list. Miller-Hoiles Studios, P. O. Box 


t 10 West 33 St., New York 1, N.Y 
894, Alliance, Ohio 9-2 Dept. 66, es 











NATURAL COLOR postcards from your transparencies for scenics 
and advertising. Colorart, 475 Fifth Ave., New York 9-1 





fa 


Aaa aaa 


EVERYTHING ~y PHOTOGRAPHIC 


FINE-AND INEXPENSIVE 


Nor Peace KealWg Metal: Photo Frames 


DEVELOPER REPLENISHER } GUARANTEED 100°< 


600 cc (20 oz.) $ 1.10 21 litre (90 oz.) $ 4.85 clio 
950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 / * PICTURE FRAME MOULDINGS 


Send for free specimen copy of our monthly magazine « PICTURES, FRAMES;.AND MIRRORS 


SNAP SHOTS containing bargain lists Write for FREE Catalogs 


GEO. INC. MANUFACTURED BY 


GEORGIA ART\ SUPPLY. CO 
280 GARNETT ST., ATLANTA 3, GA. 


57 East 9th Street New York 3, N. Y. 
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Do You Get 
All You Can 
From Each Sitting? 


After the initial order is placed your 
costs are covered and your normal 
profit is assured. What you sell after 
that represents pure velvet. Miniatures, 
oils on canvas, other specialties mean 
extra money per sitting with nothing 
added to your overhead. 


And no work either because we make 
them for you. You only add your profit 
and collect. 


Write for our illus 
trated price list today 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 











BANISH DARKROOM GREMLINS 


Static 


with the NEW, Electricity 
5 Fpotoce 
IMPROVED 


STATIC inaster 


New ultra-modern, functional design 

© Polished stainless steel Polonium housing 
@ Ebony enamel handle 

e Fits user's fingers—insures proper use 


Eliminate those gremlins of the 

darkroom, static electricity and 

dust, once and for all with Static- 

master. Save that valuable time you 

Professional formerly used for print spotting 

3” size and opaquing for more profitable 

$450 tasks in your studio or lab. Remem- 

ber, one brushing action with 

Staticmaster over the film or -sur- 

face to be cleaned, simultaneously neutralizes the surface and 

removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


eS ' 
a aaad. 
> 


QL 


Buy Staticmaster at your local pooremaeie dealer's 
or sent postpaid if cash with order. 


NUCLEAR PRODUCTS CO. 12179 £2: Rush St 


EI Monte, Callf, 
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Sobistow 


PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 











BIG SALE. Real bargains. All goods sent on 15 day trial and 
money refunded if not satisfactory. 10%” Turner-Reich, new 
F/6.8, in Acme shutter, $135.00; same lens in Acme Synchro 
shutter, new, $155.00; 19” Goerz Dagor F/7.7 in finest con 
dition, $250.00; 19” Goerz Artar, new, in barrel, $190.00; 
marvelous set of four Krauss Zeiss Protar lenses, focal lengths 
from 7” to 19”, most complete universal set ever made, perfect, 
$200.00; 10” Carl Zeiss Planar F/4.5, $150.00; 91%” Carl 
Zeiss Protar, 14”, 19”, in Acme shutter, $100.00; 12” Bausch 
& Lomb IC Tessar in barrel, F/4.5, $100.00; 12” Wollensak 
Velostigmat in Studio shutter, diffusion device, $75.00; 21” 
Cooke Apo-Process lens F/10 in barrel, $175.00; 16%” Goerz 
Dagor F/7.7 in Synchro shutter, $250.00; 12” Carl Zeiss 
Tessor F/4.5 in barrel, $135.00; 18” Cooke F/4.5 in barrel, 
$150.00; 12” tlex Paragon F/4.5, new, in barrel, $150.00; 
12” Goerz Dagor F/6.8, new, in barrel, $175.00; 10” Bausch 
& Lomb IC coated Tessar, new, in barrel, F/4.5, $135.00; 
10” tlex Paragon F/4.5, new, in barrel, $105.00; 12” Turner 
Reich triple convertible in shutter, $125.00; 18” Dallmeyer 
Stigmatic convertible, F/6, Waterhouse stops, $100.00; 8%” 
Schneider Xenar F/4.5 in Compound shutter, $80.00; 16” Carl 
Zeiss Tessor F/4.5 in barrel, $200.00; 12” Carl Zeiss double 
Protar, 19% and 24”, in Compound shutter, $180.00. Hundreds 
more. State requirements. Send for new list of lenses. Fifty 
years without a displeased customer. Joseph Smith, 735 Fulton 
St., Brooklyn 17, N. Y¥ 9-1 


CANDID WEDDING photographers increase your business. Mail 
our illustrated booklet to prospective brides. Write for sample 
and details. Telaak Studio, 3090 Main St., Buffalo 14, N. Y. 

4-6 
FOR SALE. 8x10 Eastman autofocus, new 10” Ektanon lens, 
$350.00 f.0.b. Linn Duncan, 35 Clinton Ave., N., Rochester 4 
Ms es 9-1 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards —- mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quentity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 





WALLET SIZE PHOTOS 


Why worry about competition? Let us make these 2'/x3'/ 
prints for you. On double-weight paper from any size nega- 
five to ond including 5x7, In lots of 24 or more, for onl: 
3%c each. 


MARCHION PHOTO SERVICE, Fostoria, OHIC | 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
p ? Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 




















Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger 
Main Street; 


Photo Supply Co., 
52 East Mill Street 


ALBANY 7, N. Y.—Camera Exchange, 
AUSTIN 21, TEXAS—Capital 
Street 
BALTIMORE 1, 
Charles Street. 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street 


1091-3-5 South 
Inc., 116 State Street 
Photo Supplies, 2428 Guadalupe 


MD.—Eastman Kodak Stores, Inc., 309 North 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street 

CHICAGO 2, IiLL.—Eastman Kodak Stores Co., 133 North Wa 
bash Avenue 

CHICAGO, ILL.—Mid-West 
Street. 

CHICAGO 6, 
Street. 

CINCINNATI, OH|IO—Eastman Kodak Stores, Inc., 
Street. 

DALLAS, 
Street, 


Photo Supply Co., 27 East Adams 


ILL.—Norman-Willets Co., 316 West Washington 


27 West 4th 


TEXAS—Eastman Kodak Stores, 
Box 1710. 

DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 
INDIANAPOLIS 9, 
Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, 
Hill Street. 

MEMPHIS, TENN.—The Memphis 
South Court Avenue. 


MILWAUKEE, WIS.—Eastman Kodak 
Milwaukee Street 


Inc., 2012 N. Akard 


Inc., 1635 Cali- 


IND.—The H. Lieber Company, 440 N 


1010 Walnut 
Inc., 


643 South 


Photo Supply Co., 123-125 


Stores, Inc., 745 North 


MINNEAPOLIS 2, 
South 5th Street 
NASHVILLE 3, TENN 
Street 
NEW ORLEANS 9, LA 
Street 
NEW YORK 17, N. Y 
1 East 43rd Street 
NEW YORK 10, N. Y.- 
910 Broadway 
NEW YORK, N. Y.—Eastman Kodak Stores, Inc 
Street (Off Fifth Avenue), New York 
NEW YORK, N. Y George Murphy, Inc 
NEW YORK, N. Y.—Willoughby’s Inc 
PHILADELPHIA 7, PA 
nut Street 
PITTSBURGH 22, PA.- 
Street. 
PITTSBURGH 22, PA.—Liberty Photo Supply 
ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 
SAN ANTONIO, TEXAS—Southwest 
nue E 
SAN FRANCISCO, CALIF 
Street 
SEATTLE, 
Avenue. 
SYRACUSE 2, N. 
Warren Street. 
TOLEDO, OHIO—George | 
WASHINGTON 1, D. C 
Street, North West 
WICHITA, KANS.- 
Douglas. 
WASHINGTON 4, D. C 
Avenue, North West 


MINN Eastman Kodak Stores, Inc 


Geo. C. Dury 420 Union 


Company 


Eastman Kodak Stores, Inc 928 Canal 


Grand Central Camera Exchange, Inc 


Medo Photo Supply Corporation, 


902 


, One West 39th 
18, N.Y 


57 East 9th Street 
110 West 32nd Street 
Eastman Kodak Stores, Inc., 1020 Chest 


Eastman Kodak Stores, Inc 606 Wood 
436 Wood Street 
1101 Clark Ave 
Photo Supplies, 403 Ave 


Eastman Kodak Stores, Inc., 216 Post 


WASH .— Eastman Kodak Stores, Inc 1319 Fourth 


Y.—Francis Hendricks Co., Inc., 339 South 
Kohne, Inc 


Fuller & 


602 Summit 
d‘Albert, 


Street 


Inc., 815 Tenth 


lawrence Photo Supply, Inc., 409-411 West 


Brenner Photo Co., 933 Pennsylvania 








FOR SALE 
Goerz Dagor, 
view, 


5x7 Eastman 
the real 
case and three 
Graflex (revolving back), 


autofocus enlarger, 


lens, $200.00; 


$165.00; 16%” 
}1xl4 Century 
$87.50; 5x7 Home Portrait 
10” Ilex Paragon F/4.5, $225.00; 
4x5 Tele-Graflex long bellows (revolving back), 7'2” Tessar 
F/4.5, $84.50; 8x10 Ansco Universal, gray, 12” Ilex F/6.3, 
Acme shutter, solenoid, L.N., $225.00; 8x10 Eastman all metal 
commercial $185.00; 5x7 Omega autofocus enlarger 
with Tessar and Velostigmat lenses, $245.00; Eastman Model 
C contact printer and paper cabinet, $395.00; Velox Model A 
printer, complete, $145.00; Eastman Professional print dryer, 
$155.00; Pako washer, a.c. motor, $110.00; 2%x3% press 
cameras (like Graphic), F/4.5 lens, gun, complete, $72.50; 
Pakodoper with conveyor, $225.00; 8x10 Turner-Reich convert 
ible F/7 12”, 21”, and 28", Betox shutter, $74.50; 12” 
Dagor F/6.8, new, Acme shutter, $175.00; 5x7 Eastman view 
#2, long leather bellows, $50.00; 8x10 2D, 
bellows, $90.00. This is a partial list of our ever changing 
large stock. We welcome your inquiries. Why not trade in 
your surplus equipment or sell it for cash. America’s largest 
stock of used equipment. Mid-West Photo Supply Co., 27 E 
Adams St., Chicago, lil. 9-1 


SCHOOL PHOTOGRAPHERS — 
automatically. Bridgamatic develops and dries quickly 
for itself. 16mm Reversal, Negative/Positive models 
Reasonably priced. Dept. PP — 
W. 52nd St., New York 19, N. Y 


Universal 
holders, 


camera, 


Eastman new 


Process 35mm or 7Omm film 
Pays 
available 
$.0.S. Cinema Supply, 602 


7-3 





PORTRAIT FINISHING 
SPEEDY, DEPENDABLE SERVICE 
QUALITY FINISHING AT REASONABLE PRICES 
DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, COLORING, COPIES 
Write For Price List 
PAUL-DENNIS LABORATORIES 
315 No. 7th St. Louis 1, Mo. 





THE ART OF BROMOIL PRINTING AND 
Kinley. | have been reliably informed 
booklet, though printed in 1933, 
practical works ce this subject, 
entire balance of the edition 

n currency, 

Charles Abel, 


FOR SALE. 5x7 Korona view 
F/6.8, good shape, $100.00 
with 4x5 back also tIca 
Big Bertha 40” B.&lL F/8, tripod Graflex magazine 
$550.00. Revere movie enlarger, like $25.00. Kodak 
portable miniature enlarger, $35.00. Sunlite |! Speed Flash 
like new, $60.00. The Ross Hall Studio, Sandpoint, Idaho. 9-1 


TRANSFER, by M. Me 
that this little 26-page 
is one of the best and most 
and have therefore acquired the 
me 50 
postpaid 

9-1f 


If you want a copy 
not stamps and it will be 
519 Caxton Bidg., 


send 
sent promptly 
Cleveland 15, Ohio 
double extension 
5x7 EK. #2 


lens in Compound, 


Goerz Dagor 
double extension 
w.a $70.00. 5x7 
and 


new, 





For Ease in Darkroom Work! 
Stainless Steel Processing Equipment 


Sold Through 
Dealers Only 





Manufacturers of 
° TANKS 
e TRAYS 
e SINKS 
e COLOR MACHINES 


Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


64 West Illinois St., Chicago 10, Ill 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE. Add five words plus 50c addi 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver 
tisement are set in capitals; no other display being permitted 


Twenty cents (20c) per word; 





LOW COST PHOTOMOUNTS, manufacturer to you — no 
middiemen. 3x5 folders, $3.00/100 ($3.80 feather-edged). Rich 
maroon 5x7 folders $4.80/100 ($5.60 feather-edged); $45.00/ 
1000 ($50.00 feather-edged). 8x10 in maroon, gray or white, 
$10.50 plain, $11.30 feather-edged. F.O.B. here with 2% 
to 10% depending on quantity. Free samples. Fast service — 
same day usual. Try us and save on folder purchases, Penn 
Phot ts, Gl Iden, Pa 7-3¢ 
WE ABSOLUTELY guarantee the Easomatic easel multiprint 
method to speed up your print production 25% or more, used 
with your present equipment; inexpensive; 
Write for literature. B.M.D. Mfg. Co., 





10 days free trial 
Lakeview, Ohio. 9-Ic 


SCHOOL PHOTOGRAPHERS! Our quality 
it easier for you to get school contracts. Our price in quantity 
as low as $2.85 per hundred, makes it cheaper for you to 
let us make them than to do it yourself. As old portrait photo 
graphers we know portrait quality and flesh tones. Be ready 
when school starts. Write today for samples and prices. Kehres 
Studios, 2112 Lee Rd., Cleveland 18, Ohio 9-5 


Wallet Photos make 


sh 


for the particular artist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 


Serwice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 





Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, III. 








Count each word or number including name and address and 
if box number is wanted, add five words. Terms such as 5x7 
F/6.3, 5%”, $10.00, etc., each count as one word 

DATE OF PUBLICATION: Ali advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION 
System, Confidential Service, etc., 


concerning our Deposit 


write for rate card 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 
Ohio 


519 Caxton Bidg., Cleveland 15 


COPY ENLARGEMENTS at big saving. We specialize in copying 
and enlarging from photos, snapshots, etc., D.w 
black, 5x7, 13c; 8x10 reasonable. No copy charge 
work; speedy service. Quality coloring at lowest cost. State 
your average weekly requirements. New Process Studio, 175 
Fifth Ave., New York 10 9-1¢ 


sepia of 
Professional 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted‘’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
fo accord this courtesy to employers. 











PORTRAIT PHOTOGRAPHER, middle-aged, 22 years diversified 
experience quality work, seven years own studio, desires posi 
tion managing studio. Consider option io buy or partnership 
California preferred. Write N-45 core this journal 9-1 
PORTRAIT PHOTOGRAPHER and portrait crew manager with 
organized crew. Qualifications, experience, character references 
and bond. Write H-39 care this journal 9-1 


| DESIRE to make a change and become associated as photo 
grapher or partner with another quality portrait studio. All 
my past experience since 24 years has been better grade 
portrait operating and studio managing. Write C-85 care this 
journal 9-1c 


MANAGER-PHOTOGRAPHER, 
change, 
sonality, 


eight years 
preferably Midwest or West. Dependable, 
excellent workmanship — _ bridals, 
school yearbooks, school contacting, groups, latest promotional 
ideas. Desire connection with a quality photographer with a 
good reputation preferably in small city. Married, will consider 
man and wife arrangement, wife topnotch sales person 
lent references 


desires 
good per 
candids, portrait, 


experience, 


Excel 
Write M-36 care this journal 9-2 
PHOTOGRAPHER, ALL-AROUND man, portrait and commercial, 
seeks position or partnership with established studio New 
England only. Own studio three years. Write M-38 care this 
journal 9-1 


PHOTOGRAPHER—39 years’ experience, age 58, single, prefers 
job out of darkroom. Have done lots of 
work; do not smoke or drink 


military and school 
Prefer Colorado or California; 
might go anywhere Have panel truck, also motor driven 
printers and enlargers capacity 4,000 prints an hour up to 
size 5x7; lots of portable camera equipment. Would consider 
any business deal to make money. W. R. Parrish, Box 1031 
Colorado Springs, Colo 9-1 








STROBO RESEARCH 





UNBEATABLE-STROBOFLASH II 


2000 flashes for only $15.90. 
Superpower battery for rapid firing. 
Trigger tube tripping at no extra cost. 
Slave accessory plugs into trip socket. 


MILWAUKEE 


$99.50 ee os 
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CHAMPION 
NEGATIVE 
IDENTIFIER 


This unit is manufactured in three or four 
digits, to fit standard studio or view cameras, 
5x7 or 8x10; 8x10 back supplied with or 
without 5x7 adapter. Replaces present back, 
numbers negative and, at time of exposure, 
eliminates all future worries about negative 
identification. 


Unconditionally guaranteed; may be re- 


turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 for 4-digit unit: 
$35 for 3-digit: 


Now Tax Free! 


Illustrated circular on request 


CHAMPION 


327 Main St. 


MANUFACTURING 
COMPANY 


Orange, N. J 











| 
| 
| 


Gentlemen: 

. “The View Camera 
which 1 purchased from you 
in 1910 is all in good shape 
except that the BELLOWS IS 
GIVING OUT. What shall 1 
Pe” Nm ee ae I eta 

H.P.A. — Alabama 





“bellows just received 


and Camera like New now! 


1910 


Customer 


PROFESSIONALS DEPEND ON 


Fru BeJ) "PHOTO-TOOLS” 


Here are only a few of 
Many “PHOTO-TOOLS” 
pee and Guaranteed by 
WG @ JAMESe.s cence 
@eSOLAR ENLARGERS 
World's Preference; Spe- 
cia ondenser ystem; 
“Finger-touch’’ Focusing; 
Dust-free Neg. Carriers, 
etc., for Superb Perform- 
ance. 35 mm to 5x7 in. 


$66.50 to $298.50........ 
®B G J SPEED PRESS 
8 isi qg 


adget Free — Abuse Proo 
Revolving Back, Deol Con- 
trols; Drop Bed; %tc. All 
Functional Features. 214% 
34-4 x 5°~$69 50-$84 50. 


e8x 10 B&J Com- 
mercial View Camera 
Pr - for 

turdy Exacting Perform- 
ance; Long, Durable Bel- 
lows and Unlimited Ad- 
justments. 4 x 5; § x 7 
from $74.50 








PREMBRANODT 
PORTRAIT CAMERA 


Unexcelied ! — Quick Fo- 
cusing, ocusing Lock, 


Hooded Focusing, Ground 
Glass, Hardwood Frame, etc. 
Quality in Details, 4 x 5; 
5 x 7; $69.50 to $99.50... 














®REXO-GLOSSY 
Double-Duty DRYER 
Id’ td! Thermo- 
Static eat ontrol, 750 
\ — 2% x 3% prints per 
\ hour, Double Electric Heat- 
1 ing Elements $54.85 








@ COMPLETE PROFESSIONAL EQUIP. 
@8 x 10 B & J Metal Pro-Contact Printer 
\Individuol Lamp Controls, etc., $99.50. 
@ Largest Stock of Lenses ! 
@ Complete Laboratory Equipment ! 


Write for Complete 
72 page Illustrated 
17 PHOTO-TOOLS 
CATALOGUE 1051H 


Burke «James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1697 


321 S$. Wabash Ave., Chicago 4, Ill. U.S.A 
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HOLSON 


accessories 


HOLSON STEREO WEDDING ALBUM—model 3D-100 


A genuine, luxurious Holson album. As the bride 
opens it, she'll discover the magic Stereo for herself. 
Includes the exclusive Holson “Wedding White” 
self illuminated Stereo viewer. 


HOLSON CANDID-STEREO BRACKET 


One photographer, one flashbulb, one exposure — 
two pictures. Use your Speed Graphic and Stereo 
camera simultaneously, The Holson Candid-Stereo 
Bracket couples the two cameras together ingen- 
iously, eliminates the need for a second photogra- 
pher and cuts bulb costs by 50%. 


for 


STEREO 


profits 


HOLSON STEREO WEDDING CHEST—model 30-200 


As beautiful as her wedding gown, as romantic as 
her wedding photographs. Any bride will be proud 
to display this hand finished, two-tone Ivory plastic 
chest on her living room table. Includes Holson 
“Wedding White” viewer. 


HOLSON STEREO SLIDE BINDERS 


Now you can actually mount a complete Stereo roll 
in less than 10 minutes. This is the only permanent, 
unbreakable Stereo mount that can be used in all 
standard 35mm Stereo viewers or projectors. Made 
of sturdy, heat resistant plastic. As an extra feature, 
you can have your name gold stamped on every slide. 


NEW — Holson Stereo Mounts are now available in 
lustrous White as well as the standard Black. 


You can increase your business and your profits. Write today for — 
¢ Complete FREE information about selling Stereo for weddings. 


a 
Holson 


e A FREE sample Holson Stereo Slide Binder. 
e FREE Holson catalogue of fine wedding and photographic albums. 


Holson Binders, Inc. 


762 Wythe Avenue, Brooklyn 11, N. Y. 


Canadian distributor: Anglophoto, Ltd., 167 St. Paul St., W., Montreal, P. Q 
1354 Kapiolani Blvd., 


Binders 


WZ 
Hawaiian distributor: Movie Supply of Hawaii, Ltd., 
Honolulu 10, T. H. 
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For prints with maximum warmth, 


maximum uniformity 


Kodak 


KTONOL Developer 


Whether you use Kodak Opal, Ektalure, Platino, or 
Athena Papers, you will like the new Kodak Ektonol 
Developer. 

You'll appreciate the speed-up in print production 
made possible by its uniform development rate. Devel- 
opment time remains the same throughout its useful 
life. 

You'll be better satisfied with your prints because 
image color remains the same from print to print. 

You'll like Ektonol for its keeping qualities—even in 
an open tray—and its developing capacity. But most of 
all, you'll like the way Ektonol-developed prints take 
sepia toning. 


Ask your Kodak dealer for 

Kodak Ektonol Developer 

it ieroon auc unease Two sizes: to make | gal- 
Oe Nor Mail Postal Reguiationt lon of stock solution, 65 


cents; to make 5 gallons 


Kodak Diet ora 
Ektonol 
Developer 


re reps pevnore 
wanm Tone Pare 
+01 


acne 


or je 
© at sepia TOMP 





A o tone n 
SALON oF srocn SOLU 


t 


‘4 ‘Stan KODAK compat 


Prices are subject to change without notice. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. Ki al ilk 
. Ba NOLO) 


TRADE -MARK 











What's 
your 
pictu re 


problem ? 








Correct rendering of flesh tones... high- 
speed pictures with poor light... fine grain 
for maximum enlargement... photoflash or 
electronic-flash pictures... color-separation 
work ... black-and-white continuous-tone 
or line copies... infrared pictures... there's 
a Kodak Professional Film to fill your hold- 
ers and meet your exact needs. Ask your 
Kodak dealer. 


Kodak Super Panchro-Press Film, Type B 
Kodak Super-XX Panchromatic Film 
Kodak Tri-X Panchromatic Film 

Kodak Portrait Panchromatic Film 
Kodak Panatomic-X Film 

Kodak Ortho-X Film 

Kodak Super-Speed Ortho Portrait Film 
Kodak Super Ortho-Press Film 

Kodak Commercial Film 

Kodak Commercial Matte Film 

Kodak Commercial Ortho Film 

Kodak Contrast Process Ortho Film 
Kodak Contrast Process Panchromatic Film 
Kodak Infrared Film 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





